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Program Structure  
Semester- I 

 

S. 
No.

Course 
Code 

Category  
Name of the Course 

Sessions Per 
Week 

 
C 

 L T P 

1 UBA24101T CC Principles and Practices of Management 3 1 0 4 

2 UBA24AE1T AEC Business Communication - I 1 1 0 2 

3 UBA24102T CC Financial accounting 3 1 0 4 

4 UBA24103T CC Business Statistics and Logic 3 1 0 4 

5 UBA24AE2T AEC General English 1 1 0 2 

6 
UBA24ME1T

MDE Indian Health, Wellness and Psychology (including 
Ayurved) 

2 0 0 2 

7 UBA24VA1T VAC Environmental Science and sustainability 2 0 0 2 

 

8 

ULT24AE1T AEC Tamil - I 1 1 0 

0* ULH24AE1T AEC Hindi - I 1 1 0 

ULF24AE1T AEC French-I 1 1 0 
  

 Total Credits 
   

20 

Note: 3 Weeks Compulsory Induction program (UHV I)  
*Optional Course



 Semester- II 
 

S 
No 

Course 
Code 

Category  Course Title 
Sessions Per 

Week C 
L T P 

1 UBA24201T CC Human Behaviour and Organization 3 1 0 4 
2 UBA24202T CC Marketing Management 3 1 0 4 
3 UBA24203T CC Business Economics 3 1 0 4 
4 UBA24SE1L SEC Emerging Technologies and application 1 0 2 2 
5 UBA24ME2T MDE Media Literacy and Critical Thinking 1 1 0 2 
6 UBA24VA2T VAC Indian Constitution 2 0 0 2 
7 UBA24AE3T AEC Business Communication - II 1 1 0 2 

8 

ULT24AE2T 
AEC 

Tamil - II 1 1 0 

0* ULH24AE2T Hindi - II 1 1 0 

ULF24AE2T French - II 1 1 0 
      Total Learning Credits       20 

Internship: Applicable only for the students those who exit at the end of second semester 
9 UBA24SE2L SEC Internship-I:  Business Admin Insights 0 0 8 4 

      Total Learning Credits       24 

*optional course 
An UNDER GRADUATE CERTIFICATE IN BUSINESS ADMINISTRATION will be awarded, if a student wishes 
to exit at the end of First year.                                                                                                                                                                                       
NOTE: The students shall have an option to exit after 1st year of Business Administration Program and will be awarded 
with a UG Certificate in Business Administration. Students on exit have to compulsorily complete additional 04 Credits 
either in a Skill based subject or work based Vocational Course offered during summer term or 
internship/Apprenticeship / Social Responsibility & Community Engagement, encompassing community engagement 
with an NGO after the second semester of minimum 08 weeks of duration as decided by the respective University / 
Admitting Body. 

Semester- III 

S 
No 

Course 
Code 

Category  Course Title 
Sessions Per Week 

C 

L T P 

1 UBA24301T CC Management Accounting 3 1 0 4 
2 UBA24302T CC Legal and Ethical issues in business 3 1 0 4 
3 UBA24303T CC Human Resource Management 3 1 0 4 
4 UBA24ME3T MDE Indian Systems of Health and Wellness 1 1 0 2 
5 UBA24SE3L SEC Management Information System (MIS) 2 0 4 4 

6 

UBA24VA3L 

VAC 

Yoga 0 0 4 

2 

UBA24VA4L Sports 0 0 4 
UBA24VA5L NCC 0 0 4 
UBA24VA6L NSS 0 0 4 
UBA24VA7L Disaster Management 0 0 4 

      Total Learning Credits       20 

 
 



Semester- IV 

S 
No 

Course 
Code 

Category  Course Title 
Sessions Per 

Week C 

L T P 

1 UBA24401T CC Entrepreneurship and Startup Ecosystem 1 1 0 2 
2 UBA24402T CC Operations Management 3 1 0 4 
3 UBA24403T CC Financial Management 3 1 0 4 
4 UBA24404T CC Business Research methodology 3 1 0 4 

5 

UBA24VA8T 

VAC 

Business environment and public policy  2 0 0 

2 
UBA24VA9L Enterprise System and platforms  0 1 2 

UBA24VA10T Geo Politics and impact on business  2 0 0 
UBA24VA11T Public Health and management 2 0 0 

6 UBA24405T CC International Business  0 1 2 2 
7 UBA24SE4T SEC Design Thinking and Innovation 1 1 0 2 
      Total Learning Credits       20 

Internship: Applicable only for the students those who exit at the end of  4th semester 
8 UBA24SE5L SEC Internship-II:  My India project 0 0 8 4 

      Total Learning Credits       24 

An UNDER GRADUATE DIPLOMA IN BUSINESS ADMINISTRATION will be awarded, if a 
student wishes to exit at the end of Second year. 
 
Note : Exit Criteria after Second Year of BBA Programme The students shall have an option to exit after 
2nd year of Business administration Program and will be awarded with a UG Diploma in Business 
Administration. Students on exit have to compulsorily complete additional 04 Credits either in a Skill 
based subject or work based Vocational Course offered during summer term or   internship/Apprenticeship 
/ Social Responsibility & Community Engagement – encompassing community engagement with an NGO 
/ Capstone Project after the fourth semester of minimum 8 weeks of duration as decided by the respective 
University / Admitting Body. 

Semester- V 
S 

No 
Course 
Code 

Category  Course Title 
Sessions Per 

Week C 
L T P 

1 UBA24501T CC Strategic Management 3 1 0 4 
2 UBA24502T CC Logistics and Supply Chain Management 3 1 0 4 

3 

UBA24E01T 

DSE-1 

International Financial Management 3 1 0 

4 

UBA24E02T Consumer Behaviour 3 1 0 

UBA24E03T HRD – Systems & Strategies 3 1 0 

UBA24E04T Data Analytics using R / Python 3 1 0 

UBA24E05T International Trade Policy & Strategy 3 1 0 

UBA24E06T Operations Management 3 1 0 

4 

UBA24E07T 

DSE-2 

Investment Analysis & Portfolio Management 3 1 0 

4 
UBA24E08T Sales Marketing 3 1 0 
UBA24E09T Change Management and Organizational Development 3 1 0 

UBA24E10T Data Visualization using tableau / Powerbi 3 1 0 

UBA24E11T Global Business Environment 3 1 0 



UBA24E12T Inventory Management 3 1 0 

5 UBA24SE6L SEC Internship- III -Business Development Plan 0 0 8 4 

6 UBA24E13T DSE*-1 Discipline Specific Elective (Audit Course) 3 1 0 0 
              

      Total Learning Credits       20 

Note: (SEC) Major Project start in 5th Semester [evaluation in sixth semester] 
Semester- VI 

S 
No 

Course 
Code 

Category  Course Title 
Sessions Per 

Week C 

L T P 

1 UBA24601T CC Project Management 3 1 0 4 
2 UBA24602T CC Business Taxation 2 0 0 2 

3 

UBA24E14T 

DSE-3 

Business Analysis & Valuation 3 1 0 

4 

UBA24E15T Retail Marketing 3 1 0 
UBA24E16T Training & Development 3 1 0 
UBA24E17T Marketing Analytics 3 1 0 
UBA24E18T Transnational & Cross cultural Marketing 3 1 0 
UBA24E19T Logistics & Distribution Management 3 1 0 

4 

UBA24E20T 

DSE-4 

Financial Modelling & Derivatives 3 1 0 

4 

UBA24E21T Marketing of Services 3 1 0 
UBA24E22T Performance & Compensation Management 3 1 0 
UBA24E23T Finance Analytics 3 1 0 
UBA24E24T International Supply Chain Management 3 1 0 

5 UBA24SE7T SEC Corporate Governance 2 0 0 2 

6 UBA24SE8L SEC Major Project  0 0 8 4 

  UBA24E25T DSE*-2 Discipline Specific Elective (Audit Course) 3 1 0 0 
      Total Learning Credits       20 

Note :   BACHELOR IN BUSINESS ADMINISTRATION Degree will be awarded, if a student wishes to exit at the end of Third year. 

Total Learning Credits  for this Course(BBA) :  120 

Note : Bachelor in Business Administration Degree  will be awarded to those who successfully complete  all the 
courses 

Semester- VII 

S 
No 

Course 
Code 

Category  Course Title 
Sessions Per 

Week C 

L T P 

1 UBA24701T CC 
AI for Business; Diversity, Equity and Inclusion; Digital 
Ethnography or Online Course 3 1 0 4 

3 UBA24702T CC Entrepreneurial Leadership 2 2 0 4 

4 

UBA24E26T 

DSE-5 

Strategic Corporate Finance 3 1 0 

4 UBA24E27T Digital Marketing 3 1 0 
UBA24E28T Negotiation Skills 3 1 0 



UBA24E29T HR Analytics 3 1 0 
UBA24E30T International Accounting & Reporting System 3 1 0 
UBA24E31T Project Management 3 1 0 

5 

UBA24E32T 

DSE-6 

Financial Analytics 3 1 0 

4 

UBA24E33T Supply- Chain Management 3 1 0 
UBA24E34T Cross Culture HRM 3 1 0 
UBA24E35T Social Media & Web Analytics 3 1 0 
UBA24E36T International Ventures, Mergers & Acquisition 3 1 0 
UBA24E37T Supply Chain Analytics 3 1 0 

6 UBA24SE9L SEC Summer Internship- IV  Institutional Training 0 0 8 4 
      Total Learning Credits       20 

Note: SEC Dissertation work-  I [Started in Seventh semester  and evaluation in Eight semester] 
Semester- VIII 

S 
No 

Course 
Code 

Category  Course Title 
Sessions Per 

Week C 
L T P 

1 

UBA24E38T 

DSE-7 

Neuro-Finance 3 1 0 

4 
UBA24E39T International Marketing 3 1 0 
UBA24E40T HR Analytics 3 1 0 
UBA24E41T EXIM Policy and documentation 3 1 0 

2 

UBA24E42T 

DSE-8 

Rural Marketing 3 1 0 

4 
UBA24E43T Team Building in the organizations 3 1 0 

UBA24E44T 
Behavioural testing and training for employee 
retention. 3 1 0 

UBA24E45T Talent acquisition and Management 3 1 0 

3 

UBA24E46T 

DSE-9 

Neuro-Marketing 3 1 0 

4 

UBA24E47T B2B Marketing 3 1 0 
UBA24E48T Compensation Management 3 1 0 
UBA24E49T Employee Life Cycle Management 3 1 0 
UBA24E50T Coaching & Mentoring 3 1 0 

4 UBA24SE10L SEC Dissertation work -I  0 0 16 8 

      Total Learning Credits       20 

(UBA- Undergraduate Business Administration-Regulation 2024)                                                                                                         
*-L-Lecture, T-Tutorial, P –Practical or Laboratory work, C-Credit                                                                                                                       
CC –Core Courses, AEC -Ability Enhancement Courses, MDE -Multi-Disciplinary Elective course, IKS-Indian 
Knowledge System- VAC -Value added Courses, SEC -Skill Enhancement courses, DSE -Discipline Specific Elective, 
OE -Open Elective 

Total Learning Credits  for this Course(BBA –Honours):  160 

Note : Bachelor in Business Administration (Honours) Degree  will be awarded to those who successfully 
complete  all the courses 

 
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Semester-I



 

 
Pre-requisite 

Courses Nil 
Co-requisite 

Courses Nil 
Progressive 

Courses Nil 

Course Offering Department Faculty of Management Data Book / Codes/Standards - 
 

 

 
Duration (hour) 12 12 12 12 12 

S-1 
SLO-1 Management- Definition Planning- Definition Organizing - Definition Leadership – Meaning, Importance of leadership Strategic management- Definition 
SLO-2 Nature and purpose Nature & purpose of planning Nature and characteristic of organizing Leadership qualities Overview of strategic management, 

S-2 
SLO-1 Different levels of Management Planning process Process of Organizing Leadership styles SWOT analysis 
SLO-2 Management vs administration Benefits of Planning Principles of Organizing Leadership Theories Strategic formulation 

 
S-3 

SLO-1 Management science or Art Pitfalls of planning Importance of Organizing Trait Theories, Behavioural Theories Implementing and evaluating strategies 

SLO-2 Management functions Types of Plans- Missions, objectives Classification of Organizations - Formal 
Organization, Informal Organization 

Contingency Theories, Participative 
Theories 

Implementing and evaluating strategies 

S-4 
SLO-1 Levels of management Types of Plans - procedures, rules Line organization, Line and Staff Organization. Charismatic Theories, Transformational 

Theories, 
Strategic Management process 

SLO-2 significance of management Types of Plans- programs, budgets Organisational structure - Meaning Level-5 leader Theories Elements in Strategic Management 
process 

 
S-5 

SLO-1 Principles of management Objectives - Setting objectives Functional Organization Structure, Product 
Organizational Structure 

Communication 
meaning and 
importance 

Model of Strategic Management Process 

SLO-2 
Principles of management Organizational structure Geographic Organizational Structure, Matrix Organizational 

Structure. 
Team building and group dynamics Steps in strategy formulation. 

 
S-6 

SLO-1 
Kinds of managers Organizational design Departmentation – Meaning Coordination-Definition Types of Strategies 

SLO-2 Managerial skills Types of 
organizational 
structures 

Bases of Departmentation-   Functions, Products Features and importance of Coordination Concentration Strategies 

course 
Code UBA24101T 

Course 
Name        PRINCIPLES AND PRACTICES OF MANAGEMENT 

Course 
Category CC Core  Course-1 

L T P  C 

3 1 0  4 

  
Learning 

 Program Learning Outcomes (PLO) 

1 2 3 1  2  3  4  5  
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 Course Learning Outcomes 
(CLO): At the end of this course, learners will be able to     

 

CLO-1 : Understand the fundamental management concepts, management theories and philosophies. 1 90 70 3  

  

2 

 

CLO-2 : Practice planning and rational decision-making. 2 90 80 
 

3 2 

  

CLO-3 : Perform organizing and construct organizational structure. 4 85 70 
  

3 

 

2  

CLO-4 : Implement concepts related to leadership, motivation and communication. 4 95 75 3  

  

2 

 

CLO-5 : Apply controlling techniques in business. 3 95 80 
 

3  

 

2  

 

     
      

Course Learning Rationale 
(CLR): The purpose of learning this course is to: 

CLR-1 : To understand the basic concepts, principles, and theories of management 
CLR-2 : To examine the essential functions of managers 
CLR-3 : To analyze the impact of globalization, diversity, and ethics on management 
CLR-4 : To develop skills in strategic planning, decision-making, and leadership. 

CLR-5 : 
To equip students with the tools and insights necessary to manage effectively and 
drive organizational success. 

 



 

Duration (hour) 12 12 12 12 12 
 
S-7 

SLO-1 The evolution of management 
Thought 

Functional matrix Territory, Customers, Process or Equipment, Time and 
Numbers. 

Principles of Coordination Business level Strategies 

SLO-2 
Pre-scientific Management Period Divisional matrix Span of Management ,Delegation of authority Controlling – meaning Strategic Analysis - Meaning 

      
 
 S-8 

SLO-1 Classical Theory - Scientific Management - 
F. W. Taylor 

Authority and responsibility Directing- Definition Importance of Controlling                         and 
Limitations of Controlling 

Strategic Analysis - Meaning 
 

SLO-2 Behavioural, Quantitative 
approach   

Delegation of Authority Features & Importance of Directing Essentials of sound control system Process of Strategic Choice  

 
S-9 

SLO-1 Systems Contingency approaches Centralization Vs 
Decentralization 

Elements of directing Controlling Process Focusing on Strategic Alternatives, 
Analyzing the Strategic Alternatives. 

SLO-2 Modern approaches Span of Control Motivation -Meaning Types of control Evaluating the Strategic Alternatives , 
Choosing from among the Strategic 
Alternatives. 

 
S-10 

SLO-1 Administrative theory- Henry Fayol Management by objectives - MBO Nature and Importance of motivation Steps in controlling Strategy Implementation 
SLO-2 Neo-classical management era - 

Elton Mayo 
Process of MBO Different Methods of Motivation Techniques of Managerial control Nature of Strategy Implementation 

 
S-11 

SLO-1 Planning Intro  Advantages and disadvantages 
of MBO 

Theories or Models of Motivation - Abraham Maslow’s 
need hierarchy theory 

Traditional Techniques - Personal observation 
Statistical reports 

Barriers to Strategy Implementation 

SLO-2 Organizing Intro Decision Making Process Frederick Herzberg’s 
motivation-hygiene theory 

Modern Techniques - Return on investment , Ratio analysis Ethical issues in management, 

 
 S-12 

SLO-1 Leading direction Intro Nature and Importance of 
staffing 

Victor vroom’s expectancy theory & McGregor’s theory x and theory y Modern Techniques – PERT Corporate social responsibility (CSR) 

SLO-2 Controlling Intro Process of selection and 
recruitment 

Hawthorne effect Performance measurement Sustainable management practices 

 
 
 

Learning 
Resource 

 

1. Chuck. Tripathywilliams (manasranjan.), Manas Tripathy , MGMT - A south Asian Perspective, 
Cengage South-Western .2021 

2. Dr.J.Jayasankar, Principles of Management, MarghamPublications.2017 
3. P.C Tripathi& P.N Reddy, Principles of Management, Tata Mcgraw Hill.2019 
4. Stephen P. Robbins and Mary Coulter, 'Management', Prentice Hall of India.2020 
5. L.M.Prasad, Principles and Practice of Management, S.Chand Publishers.2021 

6. Richard Daft, Principles of Management, Cengage Learning.2022 
7. 7.https://lecturenotes.in/subject/62/principles-of-management-pom 2021 
8. 8.https://www.slideshare.net/ersmbalu/principles-of-management-lecture-notes 2017 

 
 

 Bloom’s 
Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%)  

Cycle Test-I 
CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Model Examination  

CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

30% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

70% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 

Course Designers 
Experts from 

Industry 
Experts from Higher Technical Institutions Internal Experts 

Dr.V.S.Ravi, Technical Lead, World Bank. 
1. Dr Mahesh, Professor, Anna University, Chennai 
2. Dr Kahaja Sherif , Professor, Madras University, Chennai 

1. Dr.T.Rekha Kiran Kumar, SRMIST / FOM / RMP 

2. Dr.A.R.Krishnan, Professor, SRM IST 

 
  



 

 
Course 
Code 

 
UBA24AE1T 

Course 
Name 

BUSINESS COMMUNICATION-I Course 
Category 

 
AEC 

 
Ability Enhancement Courses-01 

L T P C 

1 1 0 2 
 

Pre-
requisite 
Courses 

 
Not Required 

Co-
requisite 
Courses 

  
Not Required 

Progressive 
Courses 

Not Applicable 

Course Offering Department  Faculty of Management Data Book / Codes/Standards  

  
Course Learning Rationale 
(CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: To understand the concept, process, and importance of business communication.  1 2 3  1 2 3 4 5 
CLR-2: To help students in understanding the basic principles and techniques of business 

communication. 
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CLR-3: To train students to acquire and master written communication for the corporate world. 
 

  

CLR-4: To sensitize students to understand Business Communication in Global and Cross-Cultural 
context. 

 
 

 

CLR-5: To develop the ability of students to create and deliver professional presentations using 
appropriate visual aids and persuasive communication techniques. 

  

    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO-1: Apply the skills of effective letter writing and be able to create various kinds of business letters. 
 

1 85 90  3 2 - - - 

CLO-2: Understand various barriers to communication and apply pre-emptive measures, including 
feedback, to minimize the same. 
 

 
2 

 
80 

 
90 

 3 2 - - - 

CLO-3: Students shall be able to effectively analyze and evaluate various kinds of business 
correspondence and e-correspondence. 
 

4  
85 

 
90 

 2 3 - - - 

CLO-4: Able to present in front of audience with confidence and expertise. 
 

3  
80 

 
90 

 2 3 - - - 

CLO-5: Students will be able to design and deliver professional presentations, & effectively convey 
their messages. 

4 85 90  3 3 - - - 

 
 
 

Duration 
(hour) 

6 6 6 6 6 

S-1 SLO-1 Introduction to 
Communication in 

Organizations 

Written Communication Interpersonal Communication Digital Communication Exercises and Cases: Review of Bharat 
Muni’s Natya Shastra (Rasa, Sahridayata 

& Sadharanikaran) 
SLO-2 Introduction to Business 

Environment and 
Communication 

Planning and executing different 
types of messages 

Team    communication Social media and 
individual 

Review of Bharat Muni’s Natya Shastra 
(Rasa, Sahridayata & Sadharanikaran) 

S-2 SLO-1 Models of communication E-mails Managing    communication     
during     online meeting 

Social media & 
organizations 

Preparing on curriculum vitae/resume and 
cover letter 

SLO-2 Basics of Communication 
(types, channels and barriers) 

Formal letters (Planning & 
Layout of Business Letter) 

Communication with virtual 
team 

Media Literacy Reading of annual reports 



 

S-3 SLO-1  
7Cs of communication 

Informal messages on e-
platforms 

Communication in gig 
economy 

Strong Digital 
communication skills 

The Future of Internal Communication, 
Rita Linjuan Men, Shannon A. Bowen, 

Business Expert Press, BEP336-PDF-ENG  
SLO-2  

7Cs of communication 
Negative messages: indirect & 

direct negative messages 
Presentation skills (Verbal and 

non-verbal) 
Email, instant messaging Change Management and Internal 

Communication, Rita Linjuan Men, 
Shannon A. Bowen, Business Expert 
Press, BEP334-PDF-ENG 

S-4 SLO-1 Formal and informal 
communication 

Negative messages: indirect & 
direct negative messages 

Presentation skills (Verbal and 
non-verbal) 

video 
conferencing, 

e-meetings 
 

Lighting the Fire: Crafting and Delivering 
Broadly Inspiring Messages, Tsedal 
Neeley, Tom Ryder, Harvard Business 
School, 416046-PDF-ENG 

SLO-2 Formal and informal 
communication 

Persuasive messages Powerpoint presentation skills Digital collaboration Lighting the Fire: Crafting and Delivering 
Broadly Inspiring Messages, Tsedal 
Neeley, Tom Ryder, Harvard Business 
School, 416046-PDF-ENG 

S-5 SLO-1 Listening Skills Request letters to various 
stakeholders 

Powerpoint presentation skills Digital citizenship Bad Writing Is Destroying Your 
Company’s Productivity (2016) by Josh 
Bernoff 

SLO-2 Listening Skills Sales Letters, Complaint & 
Follow-up up Letters, Promotion 

Letters 

Infographics Digital etiquette &
 responsibilities 

Bad Writing Is Destroying Your 
Company’s Productivity (2016) by Josh 
Bernoff 

S-6 SLO-1 Communication on social 
media platforms 

Job application Letters, cover 
letters 

Introduction to contemporary 
alternatives (such as Prezi, 

Visme, Microsoft Sway, and 
Zoho) 

Introduction to personal 
and organisational 

websites. 

Students are expected to display 
proficiency in writing the following 
Business 
Communication (and be evaluated for 
internal assessment): Persuasive Letters, 
Promotion letters and cover Letters; 
Prepare Elevator Pitch 

SLO-2 Communication on social 
media platforms 

Resume, Resignation Letters. Introduction to contemporary 
alternatives (such as- 

Prezi,Visme, Microsoft Sway, 
Zoho) 

Introduction to personal 
and organizational 

websites. 

Students are expected to display 
proficiency in writing the following 
Business 
Communication (and be evaluated for 
internal assessment): Persuasive Letters, 
Promotion letters and cover Letters; 
Prepare Elevator Pitch 

 
Learning 
Resources 

Text Books (Latest Editions): 
1. AICTE’s Prescribed – Communication Skills in English, Khanna Book Publishing. 
2. Lesikar, R.V. & M.E. Flatley,“Business Communication: Connecting in a Digital World”, McGraw-Hill Education. 
3. Murphy, H. A., Hildebrandt, H. & Thomas, J.P., Effective Business Communication. McGraw Hill. 
4. Mukerjee H. S., Business Communication: Connecting at Work. Oxford Publication 
5. Boove, C.L.,Thill, J. V. & Raina, R. L, Business Communication Today, Pearson. 

References: 
1. Rao, M. T. (2023) Minor Hints: Lectures Delivered to H.H. the Maharaja Gaekwar, Sayaji Rao III. Gyan Publishing 
2. Getting Ready for the Real World: HBR, 2020: The Science of Strong Business Writing. 

https://hbr.org/2021/07/the-science-of-strong-business-writing 
3. Exercise & Case: https://hbsp.harvard.edu/product/BEP336-PDF-ENG 
4. Exercise & Case: https://hbsp.harvard.edu/product/BEP334-PDF-ENG 
5. Exercise & Case: https://hbsp.harvard.edu/product/416046-PDF-ENG? 
6. Exercise & Case:https://hbr.org/2016/09/bad-writing-is-destroying-your-companys-productivity 

 
 
 



 

 Bloom’s 
Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%)  

Cycle Test-I 
CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Model Examination  

CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

40% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

60% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 

 
Course Designers       

Experts from Industry Experts from Higher Technical Institutions Internal Experts Internal Experts 

Dr.V.S.Ravi, Technical Lead, World Bank. 
1. Dr Sivakumar , Professor, NIT Trichy 
2. Dr Balamurugan, Professor , Anna University, Trichy 

1. Dr.K.J.Vinodini., Assistant Professor (SG), 
Faculty of Management, SRM IST, VDP 
2. Dr S Senthilkumar, Professor, SRMIST 

 
  



 

 
Course 
Code 

 
UBA24102T 

Course 
Name 

 
FINANCIAL ACCOUNTING 

Course 
Category 

 
CC 

 
Core Courses-2 

L T P C 

3 1 0 4 

 
Pre-

requisite 
Courses 

Not Required Co-
requisite 
Courses 

 Not Required Progressive 
Courses 

Not Applicable 

Course Offering Department  Faculty of Management Data Book / Codes/Standards  

  
Course Learning Rationale 
(CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: To provide an understanding of application of various principles and practice of Accounting  1 2 3  1 2 3 4 5 
CLR-2: To demonstrate the knowledge on the process of accounting cycle and basic steps involved 

in Accounting. 
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CLR-3: To apply the knowledge of systematic maintenance of books of accounts to real life business   

CLR-4: To estimate Annual Financial statements of Sole proprietorship and Company form of 
business 

  

CLR-5: To facilitate the students to understand Green Accounting and Sustainable Reporting   
    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO-1: Identify the application of various principles and practice of Accounting in preparation of 
accounting statements. 

3 80 85  3 2 - - - 

CLO-2: Demonstrate the knowledge on the process of accounting cycle. 3 80 85  3 3 - - - 
CLO-3: Apply the knowledge of systematic maintenance of books of accounts to real life business. 3 75 80  2 3 - - - 
CLO-4: Estimate Annual Financial statements of Sole proprietorship and Company form of business 3 85 90  2 3 - - - 

CLO-5: Attain knowledge about Green Accounting and Sustainable Reporting of the company to 
improve value of business 

3 85 90  3 3 - - - 

 

Duration (hour) 12 12 12 12 12 

S-1 SLO-1 Introduction to Accounting, 
Accounting system and 
process:  

Recording transactions and Trial 
balance 

Final Accounts - Introduction Company Final Accounts Green Accounting and 
Sustainable Reporting 

SLO-2 Meaning & Definition Transactions –nature Preparation of Trading account Introduction to company – kinds Green Accounting -Meaning 

S-2 SLO-1 Objectives of Accounting Entry in Journal Items appearing on the Debit side 
of Trading account 

Meaning and Definition of 
shares 

Need and objectives 

SLO-2 Advantages of Accounting Entry in Journal Items appearing on the Credit 
side of Trading account 

share capital - Issue of shares Need and objectives 

S-3 SLO-1 limitations of Accounting Purchases, sales, Returns Preparation of Profit and Loss 
account 

Issue of shares for consideration 
other than cash  

Components of Green 
Accounting 

SLO-2 Branches of Accounting Purchases, sales, Returns Items appearing on the Debit side 
of profit and loss account 

Issue of Shares for cash Types of Green Accounting 

S-4 SLO-1 Need for accounting & 
accounting information 
system 

Receivables, and payables, 
Inventory 

Items appearing on the Credit 
side of profit and loss account 

(i)Receipt of share money in one 
instalment  

Importance of Green 
Accounting 

SLO-2 Stakeholder using accounting 
information 

Receivables, and payables, 
Inventory 

Preparation of Balance Sheet of 
sole trading concerns 

(ii) Share money received in two 
or more instalments 

data collection 



 

S-5 SLO-1 Qualitative aspects of 
financial accounting 

Depreciation and amortizations Balance sheet-Classification of 
assets and liabilities 

a). On receipt of application 
money,  
b). On allotment of shares 

Green Accounting in India 

SLO-2 Accounting standards in 
India and International 
(outline) 

Depreciation and amortizations Adjustment entries:  Allotment Money becoming due 
and received 

Green Accounting in India 

S-6 SLO-1 Types of Business 
Organisations 

reserves, Intangible assets 
accounting 

Closing stock, Outstanding 
Expenses 

Calls on shares and Receipt of 
call money 

Sustainable Reporting -
Introduction 

SLO-2 Accounting taxonomy reserves, Intangible assets 
accounting 

Prepaid Expenses,  Accrued 
Income 

Subscription of shares: Full 
Subscription 

objective and importance 

S-7 SLO-1 Accounting Cycle GST transactions, Entry in 
Ledger 

Income receivable in advance, 
Depreciation of assets 

Under subscription and Over 
subscription 

Nature and Scope 

SLO-2 Accounting concepts GST transactions, Entry in 
Ledger 

Interest on capital & drawings (i) Rejection of Excess 
Applications and Money 
Returned 

benefits of Sustainability 
Reporting 

S-8 SLO-1 Accounting conventions Accounting accuracy through 
Trial balance, correction of 
errors 

Bad debts & Doubtful debts 
Provision 

(ii) Excess application money 
adjusted towards sums due on 
allotment Journal entry 

Sustainability reporting need 
and methods 

SLO-2 Accounting concept of 
income and expenditure 

Accounting accuracy through 
Trial balance, correction of 
errors 

Provision for discount on 
Debtors, Provision for discount 
on Creditors 

Issue of shares at premium& 
Discount, Calls in advance , 
Calls in arrears 

Sustainability reporting need 
and methods 

S-9 SLO-1 Classification of capital and 
revenue 

Consolidated Problems – 
Journal, Ledger & Trial Balance 

Importance of disclosures in final 
accounts 

Accounting treatment of Reissue 
of forfeited shares 

analysis for sustainable 
reporting to improve value of 
business 

SLO-2 expenditure and income Consolidated Problems – 
Journal, Ledger & Trial Balance 

Importance of disclosures in final 
accounts 

schedules to accounts analysis for sustainable 
reporting to improve value of 
business 

S-10 SLO-1 accounting equation of assets 
equals capital and liabilities 

Preparation of cash books Consolidated Problems- Trading, 
P&L and Balance sheet 

Financial statements as per 
Companies Act- 2013 

IFRS Financial sustainability 
disclosure standards 

SLO-2 accounting process Single Column Cash Book Consolidated Problems- Trading, 
P&L and Balance sheet 

Provisions as to Preparation of 
Financial Statements 

IFRS Financial sustainability 
disclosure standards 

S-11 SLO-1 contingent assets and 
liabilities 

Double Column Cash Book Consolidated Problems: Trading, 
P&L and Balance sheet 

Preparation of Income statement Computerized Accounting 
system 

SLO-2 Fictitious Assets Three Column Cash Book Consolidated Problems- Trading, 
P&L and Balance sheet 

Preparation of Balance sheet 
(horizontal and Vertical) 

Popular Accounting Software. 

S-12 SLO-1 Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

SLO-2 Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

 
Learning 
Resources 

1. Reddy,T.S and Murthy,A Financial Accounting,Eight Revised Edition Margham Publications, 2022 
2. R.L Gupta & V.K Gupta -Advanced Accounting – Sultan Chand – New Delhi-2015 
3. S.N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. Vikas Publishing House, New Delhi,2017 
4. Peter Bartelmus, E K Seifert, Green Accounting, London, Routledge Publications,2019 
5. IFRS sustainability standards: www.ifrs.org 

 
 
 
 
 



 

 
 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%)  

Cycle Test-I 
CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Model Examination  CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

30% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

70% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs  Certifications, Conf. Paper etc., 

 
 

Course Designers       
Experts from Industry  Experts from Higher Technical Institutions Internal Experts Internal Experts 

Dr.V.S.Ravi, Technical Lead, World Bank. 
1. Dr Dhandayuthapani sp , Associate Professor, Anna 
University, Trichy 
2. Dr Kamaraj Professor, Annamali University, Chidambaram 

1.Dr. Shankar Kumar S,  Assistant Professor, Faculty 
of Management, SRMIST – VDP 
2. Dr T Ramachandran, Professor, SRMIST 

 
 
  



 

 
 

Course 
Code 

 
UBA24103T 

Course 
Name 

 
BUSINESS STATISTICS AND LOGIC 

Course 
Category 

 
CC 

 
Core Course-3 

L T P C 
3 1 0 4 

 
Pre-
requisite 
Courses 

Not Required Co-requisite 
Courses 

 Not Required Progressive 
Courses 

Not Applicable 

Course Offering 
Department  

Faculty of Management Data Book / Codes/Standards  

  
 

Course Learning Rationale 
(CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: To provide a strong foundations in the principles of statistics.  1 2 3  1 2 3 4 5 
CLR-2: To apply Statistical techniques for solving real life problems  
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CLR-3: To develop the students ability to deal with numerical and quantitative issues in 
business 

  

CLR-4: To enable the use of statistical, graphical and algebraic techniques wherever 
relevant. 

  

CLR-5: To have a proper understanding of Statistical applications in Economics and 
Management. 

  

    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO-1: To understand the statistical measurements and its limitations. 1 80 85  3  - 2 - 

CLO-2: To have skill in description ,interpretation and exploratory analysis of data by 
graphical and other means 

2 80 85   3 - - 3 

CLO-3: To understand statistical tools to business problems which would enable to take 
decisions and quantify various business plans. 

3 75 80  2  3 - - 

CLO-4: To calculate and apply measures of location and measures of dispersion--grouped 
and ungrouped Data cases. 

3 85 90  2 3 - - - 

CLO-5: To apply discrete and continuous probability distributions to various business 
problems 

3 85 90  3  - 3 - 

 
 
 

Duration 
(hour) 

12 12 12 12 12 

S-1 SLO-1 Introduction to 
statistics,uses,functions 
of statistics 

Introduction to Measures 
of dispersion 

Meaning of Correlation Introduction to Probability Introduction to Number 
series 

SLO-2 Characteristics of 
statistics, Nature of 

Introduction to Range Definition of Correlation Basic Concepts of 
Probability 

Introduction to Number 
series 



 

Statistics 

S-2 SLO-1 Classification of data Simple problems Uses of Correlation Basic Concepts of 
Probability 

coding decoding 

SLO-2 Tabulation of data Introduction to Mean 
Deviation 

Covariance Classical Definition of 
Probability 

coding decoding 

S-3 SLO-1 Frequency Distribution Mean Deviation based 
problems 

Graphical Method,Scatter 
Diagram 

Addition theorem odd man out series 

SLO-2 Bar diagrams Problems Types of 
Correlation,Properties of 
Correlation 

Simple Problems odd man out series 

S-4 SLO-1 Simple bar diagram Introduction to Quartile 
Deviation 

Introduction of Karl 
Pearson’s Correlation 
Coefficient  

Multiplication Theorem direction sense test 

SLO-2 Multiple bar diagram Quartile Deviation based 
problems 

Problems based on Karl 
Pearson’s Correlation 
Coefficient  

Simple Problems direction sense test 

S-5 SLO-1 Sub-divided bar diagram Problems Introduction to Spearman’s 
Rank Correlation 
Coefficient 

Introduction to Probability 
Distributions 

direction sense test 

SLO-2 Percentage bar diagram Standard deviation based 
problems 

Problems based on  
Spearman’s Rank 
Correlation 
Coefficient(with non 
repeated rank) 

Introduction to Binomial 
Distribution 

seating arrangements 

S-6 SLO-1 Pie Diagram Problems Problems based on  
Spearman’s Rank 
Correlation 
Coefficient(with  repeated 
rank) 

Mean and variance of 
Binomial Distribution 

seating arrangements 

SLO-2 Sub divided Pie diagram Introduction to coefficient 
of variation 

Advantages of Rank 
Correlation 

Simple Problems linear and circular 

S-7 SLO-1 Introduction to Measures 
of central tendency 

Problems Meaning of Regression Finding of Expected value linear and circular 

SLO-2 Calculating Mean (raw 
data and Discrete type), 
Calculating 
Mean(Continuous type) 

Problems Continuation Utility of Regression 
Analysis 

Simple Problems blood relations 

S-8 SLO-1 Merits and demerits of 
Mean 

Introduction to Skewness Comparison between 
Correlation and regression 
 

Introduction to Poisson 
Distribution 

blood relations 

SLO-2 Mean for Continuous 
series 

Meaning of Skewness Regression Line X on Y Mean and variance of 
Poisson Distribution 

blood relations 

S-9 SLO-1 Calculating Median(raw Difference between Problems Simple Problems Arithmetic Progression 



 

data and Discrete type), 
Calculating Median 
(Continuous type) 

Skewness and dispersion 

SLO-2 Calculating Mode(raw 
data and Discrete type), 
Calculating Mode 
(Continuous type) 

Problems based on Karl 
Pearson’s Coefficient of 
skewness 

Regression Line Y on X Finding of Expected value Arithmetic Progression 

S-10 SLO-1 Problems Problems based on Karl 
Pearson’s Coefficient of 
skewness 

Problems Simple Problems Arithmetic Progression 

SLO-2 Merits and Demerits of 
Geometric 
mean,Calculating 
Geometric mean(raw 
data and Discrete type 

Problems based on 
Bowley’s Coefficient of 
skewness 

Regression Equations Simple Problems Geometric Progression 

S-11 SLO-1 Calculating Geometric 
mean(Continuous type) 

Concept of Kurtosis Types of Regression 
Equations, 
Regression Equation of X 
onY, Regression Equation 
of Y on X 

Introduction to Normal 
Distribution 

Geometric Progression 

SLO-2 Merits and Demerits of 
Hormonic 
mean,Calculating 
Hormonic mean(raw data 
and Discrete type 

Types of  Kurtosis Relationship between 
Correlation and  
Regression 
Coefficients, Merit and 
demerits of Regression 
analysis 

Simple Problems Geometric Progression 

S-12 SLO-1 Calculating Hormonic 
mean(Continuous type) 

Importance of Kurtosis Problems Expected value Inductive and deductive 
reasoning 

SLO-2 Meaning of partition 
values- quartiles, deciles, 
percentiles 

Simple problems Problems Problems based on Normal 
Distribution 

Inductive and deductive 
reasoning 

 
 
Learning 
Resources 

Theory: 
1. Levin R. I. & Rubin D. S. Statistics for Management. Delhi: Pearson.2017  
2. Pillai & Bagavathi. Statistics, Theory and Practice, S Chand Publishing ,2019 
3. SP Gupta. Statistical Methods, Sultan Chand and Sons,2021 
 4. SC Gupta. Fundamentals of Statistics, Himalaya Publishing House,2020  
5. Sharma, Gupta, The Practice of Business Statistics, Khanna Publishing House.2016 
 6. Sharma J.K. Business Statistics, Vikas Publishing House ,2019 

 

  



 

 
 
 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%)  

Cycle Test-I 
CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Model Examination  

CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

40% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

60% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 

 
Course Designers       
Experts from Industry  Experts from Higher Technical Institutions Internal 

Experts 
Internal Experts 

Dr.V.S.Ravi, Technical Lead, World Bank. 1. Dr Parvathi , Professor, VIT Chennai 
2. Dr Gopal V ,Professor, IIM , Trichy 

Mrs. A. Sudha Rani, Assistant Professor, 
SRMIST  
Dr Jahira parveen , Asst Professor, SRMIST        

 
 
 
 

 
  



 

 
 

Course 
Code UBA24AE2T Course 

Name GENERAL ENGLISH Course 
Category AEC Ability Enhancement  Courses -02 

L T P C 
1 1 0 2 

 

Pre-requisite Courses Nil Co-requisite Courses Nil 
Progressive 

Courses Nil 

Course Offering 
Department 

Department of English, FOM, SRMIST  Data Book / Codes / Standards Nil 

 
 

Course Learning 
Rationale (CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1 : To provide a learning environment to practice listening, speaking, reading, and writing skills   1 2 3  1 2 3 4 5 
CLR-2 : 

To assist the students in carrying on the tasks and activities through guided instructions and 
materials  
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t CLR-3 : To effectively integrate English language learning with employability skills and training    

CLR-4 : 
To provide hands-on experience through case studies, mini-projects, group and individual 
presentations  

  

CLR-5 : To train students to communicate effectively to gain employment    
    
Course Learning Outcomes 
(CLO):   At the end of this course, learners will be able to:  

CLO-1 : Analyze different grammar topics to understand the essence of language and its use  2 75 60  3 - 2 - - 
CLO-2 : Apply critical thinking skills to analyze the basic writings  2 80 70  3 - - 2 - 
CLO-3 : Support the learners to integrate the English language with the skills of employability and training  2 70 65  - 3 3 - - 
CLO-4 : Refine their general writing skills to write case studies, mini-projects, group and individual 

presentations  
2 70 70  2 - - 3 - 

CLO-5 : Improve their language application skills and communicate effectively in the interviews  2 80 70  3 3 - - 3 
 
 
Duration (hour) 6 6 6 6 6 

 Vocabulary Building  Basic Writing Skills  Identifying Common Errors in Writing  Nature and Style of Sensible Writing  Oral Communication  

S-1 

SLO-1 The Concept of Word Formation  
Sentence Structure and Four 
Types of Sentences  

Subject-Verb Agreement  Describing, Defining, and Classifying Writing  Listening Comprehension and Pronunciation  

SLO-2 
Word Formation – Drills and 
Exercises  

Tutorials on Sentence 
Structure and Types of 
Sentences  

Subject-Verb Agreement – Drills and 
Exercises  

Describing, Defining, and Classifying Writing – 
Practicing different types of writings  

Listening Comprehension and Pronunciation – 
Prerecorded stories will be played to understand 
different sounds  

S-2 

SLO-1 
Root Words from Foreign 
Languages and their use in English  

Use of Phrases (Noun, Verb, 
Adverb, Adjective, and 
Preposition) and 
Clauses(Independent and 
Dependent) in Sentences  

Noun-Pronoun Agreement  Providing Examples or Evidence Intonation, Stress, and Rhythm  

SLO-1 
Root Words from Foreign 
Languages and their use in English 
– Drills and Exercises  

Practices on phrases and 
clauses in Sentences  

Noun-Pronoun Agreement - Drills and 
Exercises  

Practice on the Use of Different Sources in 
Writing and providing examples aptly  

Practices on Intonation, Stress, and Rhythm  

S-3  

SLO-1 
Acquaintance with Prefixes and 
suffixes from Foreign Languages in 
English to form Derivatives  

Importance of proper 
Punctuation  

Misplaced Modifiers  
Importance of Writing Introduction and 
Conclusion  

Everyday common situations: Conversations and 
Dialogues  

SLO-1 

Acquaintance with Prefixes and 
suffixes from Foreign Languages in 
English to form Derivatives – Drills 
and Exercise  

Exercise on punctuation 
marks in sentences  

Practices on misplaced modifiers  
Writing Introduction and Conclusion – Drills 
and Exercises  

Oral Practices on Everyday Common Situations: 
Conversations and Dialogues  



 

Duration (hour) 6 6 6 6 6 
 Vocabulary Building  Basic Writing Skills  Identifying Common Errors in Writing  Nature and Style of Sensible Writing  Oral Communication  

S-4 

SLO-1 
Acquaintance with Prefixes and 
suffixes from Foreign Languages in 
English to form Synonyms  

Creating Coherence  
Articles: Definite and Indefinite;  
Vowel and Consonant Sounds  

Comprehension  
Communication at the Workplace: Greetings and 
Others  

SLO- 2 

Acquaintance with Prefixes and 
suffixes from Foreign Languages in 
English to form Synonyms – Drills 
and Exercises  

Creating Coherence – 
through writing paragraphs  

Articles - Drills and Exercises based on 
Sounds  

Drills and Exercises on Comprehension  
Drills and Exercises in Workplace 
Communication  

S-5 

SLO-1 
Acquaintance with Prefixes and 
suffixes from Foreign Languages in 
English to form Antonyms  

Organizing Principles of 
Paragraphs in Documents 

Prepositions and their types  Précis Writing  Interview: Importance and Techniques  

SLO- 2 

Acquaintance with Prefixes and 
suffixes from Foreign Languages in 
English to form Antonyms – Drills 
and Exercises  

Topical  
Sentence and Supporting 
Sentences in a Paragraph – 
Practice  

Drills and exercises on Prepositions  Drills and Exercises on Précis Writing  Mock Interview Practices  

S-6 
SLO-1 Standard Abbreviations 

Techniques for Writing 
precisely.  

Redundancies  Essay Writing  Formal Presentations  

SLO- 2 Standard Abbreviations – Drills and 
Exercises  

Writing paragraphs based on 
given situations  

Drills and Exercises on Redundancies  Drills and Exercises on Essay Writing  
Presentation based on Board Presentation or 
PPT or Other Methods of Presentations  

 
 

Learning  
Resources  
(Latest Editions)  

1. AICTE’s Prescribed Textbook: Communication Skills in English (with Lab Manual). Anjana Tiwari, Khanna Book Publishing Co.  
2. Effective Communication Skills. Kul Bhushan Kumar, Khanna Book Publishing Co.  
3. Practical English Usage. Michael Swaan. OUP  
4. Remedial English Grammar. F.T. Wood. MacMillan  
5. On Writing Well. William Zinsser. Harper Resource Book  
6. Study Writing. Liz Hamp-Lyons and Ben Heasly. CUP  
7. Communication Skills. Sanjay Kumar and Pushpalata. OUP  
8. Exercises in Spoken English. Parts I-II. CIEFL, Hyderabad. OUP  

Alternative NPTEL / 
SWAYAM Courses 

1. English Language for Competitive Exams. Instructor: Prof. Aysha Iqbal, IIT Madras  
2. Technical English for Engineers. Prof. Aysha Iqbal, IIT Madras  

 
 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%) 

 Cycle Test-I 
CLA– 2 (10%) 
 Cycle Test-II 

CLA– 3 (20%)  
Model Examination  

CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

50% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

50% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 
 
 
 
 



 

 

Course Designers 

Experts from Industry Experts from Higher Technical Institutions Internal Experts 

Krishna RajSutherland 
Krishna.Raj1@sutherlandglobal.com 

Dr. J Mangayarkarasi 
Associate Professor and Head, Dept. of English Ethiraj College for Women 
Chennai 
jmbwilson97@gmail.com 

Dr. Jagan Babu K, Assistant Professor of English, FOM, SRMIST, Kattankulathur  
Dr. Sakthi Prasath G B, Assistant Professor of English, FOM, SRMIST, Kattankulathur  
 

Ann Mariya Thomson 
RA2232105010015, ll M.A English Literature 
CSH, SRM IST 
az1160@srmist.edu.in 

Dr. K S Antonysamy 
Associate Professor and Head, Dept. of English Loyola College, Chennai 
antonysamyks@loyolacollege.edu 

 1. Dr Anchal Sharma, Prof & Head, EFL SRMIST, NCR Campus  
 2. Dr T Sridevi, Assistant Professor of English, FSH, Ramapuram  
 3. Dr Shanmuga Priya, Assistant Professor, SRMIST, Tiruchirapalli Campus  

 
 

  



 

Indian Knowledge System: 
 
Course 
Code 

 
UBA24ME1T 

Course 
Name 

Indian Health, Wellness and 
Psychology (including Ayurved) 

Course 
Category 

MDE Multi-Disciplinary Elective course -01 L T P C 

2 0 0 2 

 
Pre-

requisite 
Courses 

Not Required Co-
requisite 
Courses 

 Not Required Progressive 
Courses 

Not Applicable 

Course Offering Department  Faculty of Management Data Book / Codes/Standards  

  
Course Learning Rationale 
(CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR1 To Understanding the fundamental principles of Indian health systems such as Ayurveda and 

yoga. 
 1 2 3  1 2 3 4 5 

CLR2 Practical implementation of health principles to correct the intake of our food, air, water and 
sunlight to achieve perfect health. 
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CLR3 To Understanding traditional way of cleansing the body regularly, strengthening body with 
Yogic exercises, maintaining the internal balance to prevent diseases  

  

CLR4 To Understanding our unique Mind Body Constitution and choosing the right lifestyle suitable 
to maintain the internal balance 

 
 

 

CLR5 To Understanding the influence of external environment on internal health and ways to 
synchronize our body and mind with nature to ensure smooth functioning of all organ systems 
of our body 

  

    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO1 Apply the skills of effective principles of Indian health systems such as Ayurveda and yoga. 1 85 90  3 2 - - - 

CLO2 Understand the various Practical implementation of health principles to correct the intake of our 
food, air, water and sunlight to achieve perfect health. 

2  
80 

90  3 2 - - - 

CLO3 Understanding traditional way of cleansing the body regularly, strengthening body with Yogic 
exercises, maintaining the internal balance to prevent diseases  

4  
85 

90  2 3 - - - 

CLO4 Students will be able to Understanding our unique Mind Body Constitution and choosing the right 
lifestyle suitable to maintain the internal balance  

3  
80 

90  2 3 - - - 

CLO5 Students will be able to influence of external environment on internal health and ways to 
synchronize our body and mind with nature to ensure smooth functioning of all organ systems of 
our body 

4 85 90  3 3 - - - 

 
  



 

 

Duration 
(hour) 

6 6 6 6 6 

S-1 SLO-1 Understanding human body Understanding the 
communication between body & 

Mind 

Introduction to Health 
Regimen 

 

Introduction to Yoga Introduction to Indian 
Psychology 

SLO-2 Introduction to Ayurveda,  Establishing comunication 
between body and mind by 

understanding the language of 
body.  

Understanding Swastha vritta Definition,  Concept of Manas in Ayurveda 
and understanding Mind Body 

harmony,  

S-2 SLO-1 The Knowledge of Life,  Establishing comunication 
between body and mind by 

understanding the language of 
body 

, the healthy regimen to 
maintain state of wellbeing 

Dinacharya,  

Meaning and objectives of Yoga,  Triguna based Psychology in 
Ayurveda and Yoga,  

SLO-2 The Knowledge of Life, Establishing comunication 
between body and mind by 

understanding the language of 
body 

the Daily regimen including 
Daily detoxification, exercise, 

Intake of Food, Water, Air 
and Sunlight,  

Relevance of yoga in modern 
age.  

Influence of Tri dosha on Mind,  

S-3 SLO-1 Health and treatment aspects 
in Ayurveda, 

Understanding the concept of 
Agni, Koshta, Sara and Ojas and 

their relevance in enhanching 
our immunity to protect from 

various infections.  

work and ergonomics, Rest 
and sleep hygiene.  

Brief Introduction of Hatha yoga Influence of Tri dosha on Mind, 

SLO-2 Health and treatment aspects 
in Ayurveda,,  

Understanding the concept of 
Agni, Koshta, Sara and Ojas and 

their relevance in enhanching 
our immunity to protect from 

various infections 

Ritu charya, the seasonal 
regimen,  

, Raja yoga,  Mind body intellect and 
consciousness complex, 

S-4 SLO-1 Influence of Pancha maha 
bhuta on Internal environment 

of Human being, 

and their relevance in 
enhanching our immunity to 

protect from various infections 

Sadvritta and the concept of 
social wellbeing,  

Karma yoga,  Mind body intellect and 
consciousness complex, 

SLO-2 Influence of Pancha maha 
bhuta on Internal environment 

of Human being, 

and their relevance in 
enhanching our immunity to 

protect from various infections 

understanding trividha 
upastambhas,  

Gyana Yoga Mind body intellect and 
consciousness complex, 

S-5 SLO-1 Understanding composition of 
Human body through the 

concept of Dosha Dhatu Mala 

Looking at the world through the 
lenses of Dravya, Guna and 

Karma  

three pillars to health,  , Bhakti yoga  Understanding Consciousness 
and solution to issues within 
Human Mind. 

SLO-2 Understanding composition of 
Human body through the 

concept of Dosha Dhatu Mala 

Looking at the world through the 
lenses of Dravya, Guna and 

Karma 

Concept of Shadrasa in 
choosing appropriate 

nourishment to the body and 
mind 

Understanding eight steps of 
Ashtanga yoga,  

Understanding Consciousness 
and solution to issues within 
Human Mind. 

S-6 SLO-1 Understanding Prakruthi , the 
Mind – Body Constitution 

Applying the principle of 
Samanya and Visesha in every 
aspect of life to achieve perfect 

health 

Concept of Shadrasa in 
choosing appropriate 

nourishment to the body and 
mind 

Understanding Shatkriyas , the 
six cleansing procedures of Yoga 

Understanding Consciousness 
and solution to issues within 
Human Mind. 

SLO-2 Understanding Prakruthi , the 
Mind – Body Constitution 

Applying the principle of 
Samanya and Visesha in every 
aspect of life to achieve perfect 

health 

review review review 

 



 

Learning 
Resources 

Text Books (Latest Editions) &References: 
1. The Charaka Samhita 
2. The Susruta Samhita 

3. Teh Ashtanga Hridaya 
4. Dr Deepak Chopra, Perfect Health--Revised and Updated: The Complete Mind Body Guide, Harmony publication, 2001 
5. Vasant lad, Ayurveda, the Science of Self-healing: A Practical Guide: Science of Self- healing, lotus press, 1984 
6. The Hatha yoga pradipika 

7. The Patanjali yoga sutras 

8. The Gheranda samhita 
9. BKS Iyengar, Light on Yoga: The Classic Guide to Yoga by the World's Foremost Authority, thronson publication, 2006 
7.  

 
 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%) 

 cycle Test-I 
CLA– 2 (10%) 
 cycle Test-II 

CLA– 3 (20%)  
model Examination  

CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

30% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

70% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 

 
 

Course Designers       
Experts from Industry Experts from Higher Technical Institutions Internal Experts Internal Experts 

Dr.V.S.Ravi, Technical Lead, World Bank. Dr Senthilkumar Professor, Anna university,Chennai Dr.M. Srinivasn, FOM, SRMIST-KTR 

 Dr Rajan Sexana , Professor, IIM indore .Dr.A.Suganya, FOM, SRMIST-KTR 

 
 
  



 

 
Course 
Code UBA24VA1T Course 

Name 
ENVIRONMENTAL SCIENCE AND 

SUSTAINABILITY 
Course 

Category 
VAC Value added Courses -01 

L T P C 
2 0 0 2 

 
Pre-requisite 

Courses 
Nil 

Co-requisite 
Courses 

Nil 
Progressive 

Courses 
Nil 

Course Offering Department Business Administration Data Book / Codes/Standards - 
 
 
 

Course Learning Rationale 
(CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: This course aims to familiarize students with basic environmental concepts,   1 2 3  1 2 3 4 5 
CLR-2: This course aims to their relevance to business operations,   
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CLR-3: This course will equip students to make decisions that consider environmental consequences.   

CLR-4: This course will enable future business graduates to become environmentally sensitive and 
responsible managers. 

 
 

 

CLR-5: This course will enable future business graduates to become environmentally sensitive and 
responsible managers 

  

    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO-1: Explore the basic environmental concepts and issues relevant to the business and management 
field. 

1 85 90  3 2 - - - 

CLO-2: Recognize the interdependence between environmental processes and socio- economic 
dynamics. 

2  
80 

90  3 2 - - - 

CLO-3: Determine the role of business decisions, policies, and actions in minimizing environmental 
degradation 

4  
85 

90  2 3 - - - 

CLO-4: Identify possible solutions to curb environmental problems caused by managerial actions. 3  
80 

90  2 3 - - - 

CLO-5: Develop skills to address immediate environmental concerns through changes in business 
operations, policies, and decisions. 
 

4 85 90  3 3 - - - 

 
Duration (hour) 6 6 6 6 6 

S-1 

SLO-1 
Understanding Environment, 
Natural Resources, and 
Sustainability 

Ecosystems, Biodiversity, and 
Sustainable Practices 

Environmental Pollution, Waste 
Management, and Sustainable 
Development 

Social Issues, Legislation Practical Applications 

SLO-2 
Fundamental environmental 
concepts and their relevance to 
business operations 

Various natural ecosystems Various types of environmental 
pollution 

Dynamic interactions between 
society and the environment 

Environmental justice 

S-2 
SLO-1 

Components of the environment learning about their structure Air, water, noise focus on sustainable 
development 

Environmental justice 

SLO-2 segments of the environment Functions of ecosystems Soil and marine pollution environmental ethics environmental refugees 

S-3 
SLO-1 

the man-environment relationship, 
and historical environmental 
movements 

ecological characteristics 
 

their impacts on businesses and 
communities 
 

Role of businesses in 
achieving sustainable 
development goals 

environmental refugees 

SLO-2 
Concept of sustainability The importance of biodiversity 

threats it faces 
Causes of pollution promoting responsible 

consumption 
resettlement and rehabilitation of 
affected populations 

S-4 SLO-1 
Classification of natural resources, 
issues related to their 

methods used for its conservation global climate change, ozone layer 
depletion, the greenhouse effect, and 

Overview of key 
environmental legislation 

resettlement and rehabilitation of 
affected populations 



 

Duration (hour) 6 6 6 6 6 
overutilization, and strategies for 
their conservation 

acid rain 

SLO-2 
Sustainable practices in managing 
resources, including deforestation 

Ecosystem resilience particular focus on pollution episodes 
in India 

judiciary's role in 
environmental protection 

Ecological economics 

S-5 

SLO-1 
water conservation, energy 
security, and food security issues 

homeostasis, and carrying capacity Importance of adopting cleaner 
technologies 

judiciary's role in 
environmental protection 

Ecological economics 

SLO-2 
The conservation and equitable 
use of resources 

emphasizing the need for 
sustainable ecosystem management 

Solid waste management Water (Prevention and 
Control of Pollution) Act of 
1974 

human population growth 

S-6 
SLO-1 

considering both intergenerational 
and intergenerational equity 

Strategies for in situ and ex situ 
conservation, nature reserves 

Natural and man-made disasters, their 
management 

Environment (Protection) Act 
of 1986 

human population growth 

SLO-2 
importance of public awareness 
and education 

significance of India as a mega 
diverse nation 

role of businesses in mitigating 
disaster impacts 

Air (Prevention and Control 
of Pollution) Act of 1981 

demographic changes in India 

 

Learning 
Resource 

1. Poonia, M.P. Environmental Studies , 
Khanna Book Publishing Co. 

2. Bharucha, E. Textbook of 
Environmental Studies, Orient 
Blackswan Private Ltd. 

3. Dave, D., & Katewa, S. S. Text Book 
of Environmental Studies. Cengage 
Learning India Pvt Ltd  

4. Rajagopalan, R. Environmental studies: from crisis to cure , Oxford University Press. 
5. Miller, G.T. & Spoolman S. Living in the Environment. Cengage. 
6. Basu, M., & Xavier Savarimuthu, S. J. Fundamentals of environmental studies. Cambridge University Press. 
7. Roy, M. G. Sustainable Development: Environment, Energy and Water Resources. Ane Books. 
8. Pritwani, KS. ustainability of business in the context of environmental management. CRC Press. 

9. Wright, R.T. & Boorse, D.F. Environmental Science: Toward A Sustainable Future (13th ed,). Pearson. 
10. https://www.ourplanet.com 
11. https://www.undp.org/content/undp/en/home/sustainable-development-  goals.html 
12. www.myfootprint.org 
13. https://www.globalchange.umich.edu/globalchange1/current/lectures/kling/e   cosystem/ecosystem.html 

 
 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%)  

Cycle Test-I 
CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Examination  CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

30% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

70% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 
Course Designers       

Experts from Industry Experts from Higher Technical Institutions Internal Experts 

Dr.V.S.Ravi, Technical Lead, World Bank. 
Dr Robinson , Asst Professor, Anna University, Trichy 
Dr Velavan , Associate Professor, Animalia University  

Dr.A.Suganya, Assistant Professor,SRMIST. 

Dr.M. Srinivasn, Assistant Professor SRMIST. 

 
  



 

 
 

 Course Code ULT24AE1T 
Course 

Title 
Tamil - I Category AEC Ability Enhancement Course-03   L T P C 

1 1 0 0 
 

Course 
Offering 

Department 
Tamil  

Pre-requisite  
Courses 

Nil 
Co-requisite  

Courses 
Nil 

Progressive  
Courses 

Nil 
Data Book / 

Codes/Standards 
Nil 

 
Rationale 

(CLR) 
The purpose of learning this course is to:  Depth  Attainm

ent 
 Program learning Outcomes 
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CLR-3  zä�லÔxயÕகã, காÜ�யÕகã கä�Ô¤Ý த�âÖ சÂகÚ�å வாâ�யைல அ�யÖ ெசÞதà  

CLR-4  ந ன த�â இலÔxய வளßÖz வரலாäைறÜ ®�யÖ ெசÞதà  

CLR-5  ெமா�Ü ப�äz வ� ெமா��å பàேவ² ¬ØபÕகைளÚ ெத�யÖ ெசÞதà  
      
Outcomes 
(CLO)   

At the end of this course, learners will be able to: 

CLO-1 ®«Ôக�ைத உ±வாÔxÚ தÛத ®�ய zÛதைனÔ களÕகைள அ�Û«ெகாã´தà   - -  1 75 60  3  3     3   

CLO-2 ந ன க�ைதகã வ� மாäறÝ ெபä² வ±Ý மா­ட �µ�யÕகைளÚ ெத�Û«ெகாã´தà    -  2 80 70     2  3 3    

CLO-3 த�âÖசÂகÚ�å இைடÔகால வாâ�யà ¯ைறகைள உணßÛ«ெகாã´தà      2 70 65  3  3   2     

CLO-4 ந ன இலÔxய வரலா² வ� த�âÔ கà� வரலா², சÂக வரலா² ெபäற வளßÖz �ைலகைளÚ ெத�Û«ெகாã´தà      2 70 70   3   L 2     

CLO-5 ெமா��å ¬ØபÕகைளÚ ெத�Û« ெமா� ஆ´ைமேயா© ெசயàப©Ý �றåெப²தà      3 80 70  3 3  2       

 
Title & 
Content Unit I / CLO - 1 Unit II / CLO - 2 Unit I II/ CLO - 3 Unit IV / CLO - 4 Unit V / CLO - 5 

Duration 
(hour) 12 12 12 12 12 

SLO-1 
த�âÔ க�ைத மர® 
 

ந ன க�ைத ேதாäறÝ, 
வரலா² 

த�ழ�å  ரமர® - 
ேபாß �µ�யÕகã zä�லÔxயÚ ேதாäறÝ – வைகைம த�â உைரநைட மர® – உ.ேவ.சா. �å 

பÕக�Ü® 

SLO-2 
®«Ôக�ைத உ±வாÔகÝ, 
®«Ôக�ைத வளßÖzெந�கã 

ந ன க�ைதக�à 
ெசàெந�கã  

பர~ அ�¯கÝ 
பர~ இலÔxயÕகã 

�ãைளÚத�â - உலா  - ¾«  
 

உ.ேவ. சா. �å ராஜ ைவÚ�யÝ  
  

SLO-3 
பார�யாß பå¯க ஆ´ைமÚ�றå க�ைத ெமா� - 

ந ன க� ஆ´ைமகã 
தைலவ�å  ரÝ -  
க�ÕகÚ«Üபர~ 477, 490 

®«Ôக�ைத�å ேதாäற¯Ý  
ெமா�°Ý நாØ©Ü®ற மர�à z²ெதÞவ வ�பா©  

SLO-4 
பாரத ேதசÝ 
பாரதேதசÚ�å வளÝ 

க�ைத�à நாØ©Ü®ற 
வ}வÝ 

த�â இலÔxய மர�à  
¾« இலÔxயÕகã 

®«Ôக�ைத�à சÂகÝ - 
®«Ôக�ைத°Ý இதâக´Ý  

கழ�Ãர�å ெபாå காÚத ஐயனாß  

SLO-5 
ெவã�Ü ப�மைல�å 
�«ல¶ேவாÝ… 

ெபÙக�å கà� �ைல - 
இளÝ�ைற – அÝமா 

த��å ெப±ைம – 
த�â �© ¾« (184 – 186) 

ம~Ôெகா} இதâ,எµÚ« இதâ, 
வானÝபா} இதâ  

�ைழ �Ôx எµ«Ý ¬ØபÕகã 

SLO-6 

20 ஆÝ ¿äறாÙ©Ô க�ைத 
மர�à பார�தாசå  

ஆÙ ெபÙ சமÚ«வ¯Ý 
ப.கàபனா – �றà �µÛத 
மாைலÔ காலÕகã 

ெசÞ°ã மர�à  
கலÝபக இலÔxயÕகã 

z²கைத ேதாäறÝ -  
z²கைத வளßÖz  

எµÚ«Ü �ைழ –  
ந - ண -ன 
ல,ள,ழ, ர, ற ேவ²பா© அ�தà 



 

SLO-7 
பார�தாசå - அழxå z�Ü® 
ஆà - ஆ�ரÝ xைளகã ெகாÙட 
அ}மரÝ 

��Ý®�ைல வாâ�யà: 
�±நßக´Ý சாதைனக´Ý 

ைகய²�ைல – 
நÛ�Ô கலÝபகÝ - வா­² 
ம�ைய (110) 

z²கைத வரலா² - z²கைத 
ஆz�யßகã  

ெதாடß�ைழ 
ஒ±ைம பåைம ேவ²பா© 
 

SLO-8 
ஆà - ஆ�ரÝ xைளகã ெகாÙட 
அ}மரÝ 

�±நÕைக ¤ணவ� - 
சÂகÜபாßைவ 

த�â இலÔxய மர�à  
¤றவ×z இலÔxயÕகã 

இதâக´Ý z²கைத°Ý 
 

�றெமா�Ö ெசாäகைள �Ôx எµ«தà, 
ஷ,ஜ,ஸ,ஹ மாäெறா�கã 

SLO-9 
வானÝபா}Ô க�ஞßக´Ý 
¯.ேமÚதா¶Ý 

®லÝெபயß வாâ�யà - 
வ�°Ý நÝ�Ôைக°Ý 

¤äறாலÔ ¤றவ×z – ஆ©மர 
 ­ம~ (3) 

®�னÝ ேதாäறÝ -  
®�னÝ வளßÖz வரலா² 

த��à ெசாà வைககã 
ெசாà³Ý பயåபா©Ý 

SLO-10 
ம�த ேநயÝ - ¯.ேமÚதா�å  
ம�தைனÚேத}  

ஸß�ளா ெஸÞ�Ú – ®ராதன 
ஊß 

காÜ�ய இலÔகணÝ -  
காÜ�ய வைகைமகã 

®�னÚ�å வைகைம  
®�ன ஆz�யßகã  

ெபயßÖெசாäகã 
ெபயßÖெசாäக´Ý வைகக´Ý 

SLO -11 
த�âÔ க�ைத�à 
¦ä²Ö¹ழ�யà 

காலÛேதா²Ý க�ைத 
வ}�à மாäறÕகã. 
ைஹÔ· – ¯.¯±ேகè 

zலÜப�காரÝ – அ�¯கÝ 
கØ©ைரÔகாைத 

த�â இலÔxயÚ�à 
உைரநைடÔ·²கã -  
உைரநைட�å ேதாäறÝ  

�ைனÖெசாäகã அ�தà 

SLO -12 
இயäைக°Ý சமÚ«வ¯Ý  
பழ�பார��å கா© 
 

�மைரÔ· – ஈேரா© 
த�ழåபå  
ெசå�Ã – மாமதயாைன 

ஊâ�ைன - 
ேகாவல�å ¯ä�றÜ® வரலா² 

த��à உைரநைட 
வளßÚத அ�ஞßகã 

த��à ெபயரைட, �ைனயைட 
அ�தà 

Assessment 

 
 

 

 

Resources  

1 
¯àைலÔகா©, ெதா¤Ü®Ý ப�Ü®Ý - த�âÚ«ைற ஆz�யßகã, எæ.ஆß.எÝ. அ��யà மä²Ý 
ெதா�à¬ØபÔ கà��²வனÝ, காØடாÕ¤ளÚ¾ß, 603203, 2023 

2 
வà�ÔகÙணå, ®«Ôக�ைத ேதாäற¯Ý வளßÖz°Ý, ஆ� ப�ÜபகÝ, ெசåைன, 
2018 

3 கா. zவÚதÝ�, த��à z²கைத ேதாäற¯Ý வளßÖz°Ý, எå.z.�.எÖ., ெசåைன, 2013 4 ¯.வரதராசå, த�â இலÔxய வரலா², சாxÚ�ய  அÔகாெத�, 1972. 

5 ம«ைர த�â இலÔxய �å ெதா¤Ü®Ú �ØடÝ - https://www.projectmadurai.org/ 6 த�â இைணயÔ கà�ÔகழகÝ - http://www.tamilvu.org/ 
 
 
 
 
 
 
 
 
 
 
 
 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 100% weightage) 
CLA – 1 (20%)  
Cycle Test-I 

CLA– 2 (20%)  
Cycle Test-II 

CLA– 3 (30%)  
Model Examination  CLA – 4 (30%)# 

Theory Practice Theory Practice Theory Practice Theory Practice 
Level 1 Remember 50% - 30% - 20% - 20% - 



 

Understand 

Level 2 
Apply 

50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 
Create 

 Total 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 
Designers   

Professional Experts Higher Institution Experts Internal Experts 

1 

1. Dr. P.R.Subramanian, Director, Mozhi Trust, 
Thiruvanmiyur, Chennai – 600 041. 

1 

Dr. V. Dhanalakshmi,  Associate Professor, 
Subramania Bharathi School of Tamil 
Language & Literaturel, Pondicherry 
University, Pondicherry 

1  Dr. B.Jaiganesh, Associate Professor & Head, Dept. of Tamil, FSH, SRMIST, 
KTR. 

 

2  Dr. R. Ravi, Assistant Professor and Head, Dept. of Tamil, FSH, SRMIST, 
VDP. 

3 Mr. G. Ganesh, Assistant Professor, Dept. of Tamil, FSH, SRMIST, RMP. 

4 Dr. T.R.Hebzibah beulah Suganthi, Assistant Professor, Dept. of Tamil, FSH, 
SRMIST, KTR. 

5 Dr. S.Saraswathy, Assistant Professor, Dept. of Tamil,  FSH, SRMIST, KTR. 

Learning  
Resources 

Edited Book:  
1.https://www.femina.in                                  2.https://www.selfstudys.com 
3. https:www.hindwi.org                                   4. https://www.hindisamay.com 
5.samanya hindi  srijanlok prakashan ara   

 
  



 

 

 Course 
Code 

ULH24AE1T Course 
Title 

Hindi-I Category AEC Ability Enhancement Course-03  L T P C 
1 1 0 0 

 

Course Offering 
Department Hindi 

Pre-requisite  
Courses Nil 

Co-requisite  
Courses Nil 

Progressive  
Courses Nil 

Data Book / 
Codes/Standards Nil 

 
Rationale 

(CLR) 
The purpose of learning this course is to:  Depth  Attainme

nt 
 Program learning Outcomes 

CLR-1  To Communicate in Hindi without any inhibition  1 2 3 4  1 2 3  1 2 3 4 5 6 7 8 9 10 
CLR-2  To appreciate the Hindi  Language in its various forms  
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CLR-3  To analyze  the different writing styles  

CLR-4  To display moral and social values in the field of social Responsibility and Integrity  

CLR-5  To be willing listeners and Translators-where need be  
      Outcomes 
(CLO)   

At the end of this course, learners will be able to: 

CLO-1 To Understand the Philosophy of life and living through Stories   - -  1 85 75  3 2 3   2     

CLO-2 To Examine Travelogue writing and Sketch    -  2 85 75  3  2  3  3    

CLO-3 To Identify Irony and essay based writing      3 85 75   3  3 3 2     

CLO-4 Evaluate the various social issues depicted in the prose      3 85 75  2  2 3   2    

CLO-5 To Understand the basic and  fundamental principal of Translation      3 85 75   3  3 3 2     

 
Title & 

Content 
 

Unit I / CLO - 1 
 

Unit II / CLO - 2  
 

Unit I II/ CLO - 3 
 

Unit IV / CLO - 4 
 

Unit V / CLO - 5 
Duration 

(hour) 12 12 12 12 12 

SLO-1 KAHANI KI AVDHARNA REKHACHITRA & YATRAVITRANT NIBANDH NATAK ANUVAD& PARIBHASHIK SHABDAVALI 

SLO-2 SWARUP AUR PARIBHASHA AVDHARNA   EVM  SWAROOP NIBANDH KI AVDHARNA EVM SAWROOP AVDHARNA EVM SAWROOP ARTH EVM PARIBHASHA 

SLO-3 KAHANI KE TATVA EVM MAHATWA MAHATVA AUR UDDESHYA MAHATVA EVM UDDESHYA TATWA EVM PRAKAR SWARUP EVM PRAKAR 

SLO-4 PARIKSHA- PREMCHAND GESHA REKHACHITRA 
KUTAJ- NIBANDH 
HAJARI PRASHAD DIVEDI UDDESHYA MAHATVA 

SLO-5 VISLESHAN PATH KA VISHLESHAN LEKHIAK PARICHAY NATAK KA MAHATVA UDDESHYA 

SLO-6 UDDESHYA GURU SHISHYA KA SAMBANDH SHANGHARSHIL JEEVAN RANGMANCH KA PARICHAY ANUVAD KA PRAYOJAN EVM PRAYOG 

SLO-7 MALBE KA MALIK- MOHAN RAKESH 
THELE PAR HIMALAY 
(YATRAVITRANT) PATH  KA MAHATVA LEKHAK PARICHAY 

SHROT  EVM LAKSHYA BHASHA KA 
GYAN 

SLO-8 LEKHAK PARICHAY YATRAVITRANT KA MAHATVA 
BHOLARAM KA JEEV-(VYANGYA) 
HARISHANKAR PARSHAI 

NATAK KA  VISLESHAN ANUVAD KA DAYITVA 

SLO-9 BATWARE KA YATHARTH VARNAN YATRA KA YATHARTH CHITRAN VYANGYA KI AVADHARNA  LALCH KA DUSHPARINAM PARIBHASHIK SHABDAVALI 

SLO-10 TATKALIN PARISHTHITI KA VARNAN  PATH KA VISLESHAN PATH KA VIHLESHAN GURU SHISHYA SAMBANDH TAKANIKI SHABDAVALI KA MHATVA 

SLO-11 KAHANI KA VISHLESHAN HIMALAY KA LOK JEEVAN SARKARI TANTRA KA KHOKHLA RUP MAHATTAKANKSHI KA DUSHPARINAM VIVIDH PRAYOG 

SLO-12 
KAHANI KA UDDESHYA 

HIMALAY KA VARNANA SANVEDANSHIL BHAVANA 
TATKALIN SAMAJIK VYAVASTHA KI 
CHARCHA 

SHABDAVALI KI AVSHYAKTA 

Assessment      

  

 
 
 
 
 
 
 



 

Resources  

1 Edited Book: ““SAMANYA HINDI”, SRIJONLOK PUBLICATION, 2023, New Delhi. 
 

4 BHAKTI ANDOLAN AUR SURDAS KA KAVYA – MANAGER PANDEY 
 

2 KABIR – HAZARI PRASAD DWEDI 
 

5 BIHARI – VISHVNATH PRASAD MISHR 
 

3 SURDAS – RAM CHANDRA SHUKL 
 

6 Aadhunik Vigyapan aur Jansampark – Taresh Bhatia 
 

 
 

Learning  
Resources 

Edited Book:  
1.https://www.femina.in                                  2.https://www.selfstudys.com 
3. https:www.hindwi.org                                   4. https://www.hindisamay.com 
5.samanya hindi  srijanlok prakashan ara   

 
 

 Bloom’s 
Level of Thinking 

Continuous Learning Assessment (CLA) 100% weightage) 
CLA – 1 (20%)  
Cycle Test-I 

CLA– 2 (20%)  
Cycle Test-II 

CLA– 3 (30%)  
Model Examination  

CLA – 4 (30%)# 

Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

60% - 30% - 20% - 20% - 
Understand 

Level 2 
Apply 

40% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 
Create 

 Total 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 
Designers   

Professional Experts Higher Institution Experts Internal Experts 

1 

MS..REETHA GOVINDAN,Senior Manager (Rajbhasha) 

ritushivani@yahoo.com 
1 

Dr. S. . PADMAPRIYA, PROF& HEAD, PONDICHERRY University, 
kalapet, puducherry-605014  

padmapriya.srirka@gmail.com 
1 

Dr.S Preeti. Associate Professor & Head, SRMIST- 
hod.hindi.ktr@srmist.edu.in 

2 
Aditya Singh, student Member, B.Com IAF, Dept. of Comerce,SRM 

IST,KTR aa5404@gmail.com 
2  2 

. Dr. Md.Shwahidul  Islam Assistant Professor, 

SRMISTshwahidj@srmist.edu.in 

3 
Ayanika Anikesh student Member,  Dept. of B.Sc. Bio. Tech,SRM IST,KTR 

aa5443@srmist.edu.in 
3  3 

Dr. S. Razia Begum, Assistant Professor, SRM IST 

raziabes@srmist.edu.in 

4 
 ALUMINI - VIPIN  KUMAR JHA, Senior Translation  Officer 
anju.bipin.jha@gmail.com    4 

Dr.Nisha Murlidharan Assistant Professor, VDP,SRM IST 

Murulidharan- nishamup@srmist.edu.in 

 
 
  



 

Course 
Code 

ULF24AE1T Course 
Title 

French- I Category AEC Ability Enhancement Course -03 
L T P C 
1 1 0 0 

 

Course Offering 
Department 

French 
Pre-requisite  

Courses 
Nil 

Co-requisite  
Courses 

Nil 
Progressive  

Courses 
Nil 

Data Book / 
Codes/Standards 

Nil 

 
Rationale 

(CLR) 
The purpose of learning this course is to:  Depth  Attainment  Program learning Outcomes 

CLR-1  Extend and expand their savoir-faire through the acquisition of current scenario  1 2 3 4  1 2 3  1 2 3 4 5 6 7 8 9 10 

CLR-2  Enable the students to overcome the fear of speaking a foreign language and take position as a foreigner speaking French  

C
on

ce
iv

e 

D
es

ig
n 

Im
pl

em
en

t 

O
pe

ra
te

 

 

Le
ve

l o
f T

hi
nk

in
g 

Ex
pe

ct
ed

 P
ro

fic
ie

nc
y 

(%
) 

Ex
pe

ct
ed

 A
tta

in
m

en
t (

%
) 

 

Pr
ob

le
m

 S
ol

vi
ng

, C
rit

ic
al

 
Th

in
ki

ng
, C

re
at

iv
ity

 S
ol

vi
ng

 
C

om
m

un
ic

at
io

n 
Sk

ill
s,

 
C

ol
la

bo
ra

tin
g 

Sk
ill

s  
In

de
pe

nd
en

t T
hi

nk
in

g,
 

An
al

yt
ic

al
 R

ea
so

ni
ng

, L
ea

rn
in

g 
Le

ad
er

sh
ip

 Q
ua

lit
ie

s,
 

Pr
of

es
si

on
al

is
m

, A
ut

on
om

y,
 

D
ig

ita
l T

ec
hn

ol
og

y 
Sk

ill
s  

Va
lu

e 
In

cu
lc

at
io

n,
 M

ul
tic

ul
tu

ra
l 

in
cl

us
iv

ity
 

En
vi

ro
nm

en
ta

l A
ct

io
n,

 
C

om
m

un
ity

 E
ng

ag
em

en
t  

En
tre

pr
en

ue
ria

l R
is

k 
Ta

ki
ng

 
PL

O
-9

 
PL

O
-1

0  

CLR-3  Make them learn the basic rules of French Grammar.  

CLR-4  Develop strategies of comprehension of texts of different origin  

CLR-5  Strengthen the language of the students both in oral and written  

      
Outcomes 
(CLO)   

At the end of this course, learners will be able to: 

CLO-1 To acquire knowledge about French language   - -  1 85 75  3 2 3   2     

CLO-2 To strengthen the knowledge on concept, culture, civilization, and translation of French    -  2 85 75  3  2  3  3    

CLO-3 To develop content using the features in French language      3 85 75   3  3 3 2     

CLO-4 To interpret the French language into other language      3 85 75  2  2 3   2    

CLO-5 To improve the communication, intercultural elements in French language      3 85 75   3  3 3 2     

 
Title & 

Content 
 

Unit I / CLO - 1 
 

Unit II / CLO - 2  
 

Unit I II/ CLO - 3 
 

Unit IV / CLO - 4 
 

Unit V / CLO - 5 
Duration 

(hour) 12 12 12 12 12 

SLO-1 Contacts, Emma la championne Les verbes du premier groupe Qu’est-ce qu’ils font? Portraits Les verbes du deuxième groupe – 

SLO-2 Les nombres à partir de 31 La liaison  Où est mon sac Un casting Les pronoms personnels toniques 

SLO-3 Les pays, les nationalités Entrer en contact Quelques objets Le Petit Spirou Les verbes faire et lire 

SLO-4 Les jours de la semaine, Les jours Présenter et se présenter Les professions L’aspect physique Les Sons 

SLO-5 
Les mois de l’année, Les animaux 
domestiques 

Demander et dire la date  La formation du féminin (2) Le caractère Décrire l’aspect physique 

SLO-6 La famille (1) Une rencontre. Qu’est-ce que c’est? les états d’âme Demander et dire l’heure 

SLO-7 La formation du féminin (1) Contacts C’est / Il est (1) Les prépositions de lieu (1) Elle est comment? 

SLO-8 Les adjectifs possessifs Emma la Championne La phrase négative (1) La famille (2) Portraits 

SLO-9 La phrase interrogative Mots et expressions Les verbes aller et venir La formation du féminin Mots et Expressions 

SLO-10 Les nombres Grammaire  Les formules de politesse La formation du pluriel (2) Grammaire. 

SLO-11 Intonation et est-ce que Communication C’est qui? Il y a Communication 

SLO-12 Les exemples Les verbes du ER –groupe Mots et Expressions Les articles contractés Les concepts 

Assessment      

 
 
Resources 

 

1 
‘‘La Nouvelle Génération-AI’’ Méthode de français, Marie-Noëlle COCTON, P. DAUDA, L. GIACHINO, C. BARACCO, Les 
éditions Didier, Paris, 2018. 

4 https://www.elearningfrench.com/learn-french-grammar-online-free.html 

2 Cahier d’activités avec deux discs compacts. 5 https://www.lawlessfrench.com/grammar 
3 https://www.fluentu.com/blog/french/french-grammar 6 https://blog.gymglish.com/2022/12/15/basic-french-grammar 
 



 

 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 100% weightage) 
CLA – 1 (20%)  
Cycle Test-I 

CLA– 2 (20%)  
Cycle Test-II 

CLA– 3 (30%)  
Model Examination  

CLA – 4 (30%)# 

Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

50% - 30% - 20% - 20% - 
Understand 

Level 2 
Apply 

50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 
Create 

 Total 100 % 100 % 100 % 100 % 
 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 
Designers   

Professional Experts Higher Institution Experts Internal Experts 

1 
Mr. Kavaskar Danasegarane, Language Specialist, Process Expert 
Maersk Global Service Center Pvt. Ltd Mailkavas18@gmail.com 1 Dr. C.Thirumurugan ,Professor, Department of French, Pondicherry University 

drcthirumurugan@gmail.com 1 Mr. Kumaravel K. Assistant Professor & Head, SRMIST,KTR.,  
hod.french.ktr@srmist.edu.in 

2 
Mr. Shrivathsan S, Journalist, Senior Sports  Reporter/Sub-Editor, Times of 
India, Chennai shrivathsangilramhanga@gmail.com   2 Miss. Abigail A, Assistant Professor , SRMIST,,VDP abigaila@srmist.edu.in 

 
   3 Mrs.M.Mahalakshmi, Assistant Professor , SRMIST,,RMP   

mahalakm2@srmist.edu.in 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

SEMESTER-II 
Course 
Code 

 
UBA24201T 

Course 
Name 

 
HUMAN BEHAVIOUR AND ORGANIZATION 

Course 
Category 

 
CC 

 
Core Courses-04 

L T P C 

3 1 0 4 

 
Pre-

requisite 
Courses 

Not Required Co-
requisite 
Courses 

 Not Required Progressive 
Courses 

Not Applicable 

Course Offering Department  Faculty of Management Data Book / Codes/Standards  

  
Course Learning Rationale 
(CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: To develop basic understanding of the concept of human behavior and 

organization 
 1 2 3  1 2 3 4 5 

CLR-2: To highlight the importance of OB in modern organizations  
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CLR-3: To understand individual and group behavior in the workplace to improve the 
effectiveness of an organization 

  

CLR-4: To critically evaluate leadership styles and strategies   

CLR-5: To understand significance of cross cultural management   

    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO-1: Identify the different terminologies and interpret concepts in Organisational Behaviour  3 80 85  3 2 - - - 

CLO-2: Apply the concepts involved in management of Individual Behavior in the organisation  3 80 85  3 3 - - - 
CLO-3: Integrate the knowledge of motivational concepts in real time environment.  3 75 80  2 3 - - - 
CLO-4: Analyze the complexities associated with management of the group behavior in the 

organization.  
3 85 90  2 3 - - - 

CLO-5: Acquire an understanding about different styles of leadership and their appropriate adoption. 3 85 90  3 3 - - - 
 

Duration 
(hour) 

12 12 12 12 12 

S-1 SLO-1 Concept of human behaviour Personality – an introduction Meaning of motivation 
Definition of group dynamics  

Introduction and definition to 
Leadership 

SLO-2 Introduction of organizational 
behaviour 

Determinants of personality Nature of motivation 
Types of groups Characteristics of leadership 

S-2 SLO-1 Meaning of organization Development of personality -
stages 

Importance of motivation The dynamics of groups 
Formation 

Leadership styles & functions 

SLO-2 Meaning of organizational 
behaviour 

Type a and type b Personality Techniques to increase 
motivation 

Formal and informal leaders The managerial grid 

S-3 SLO-1 Types of organization Five personality types Motivation and behaviour Reasons for group formation  Trait theories 

SLO-2 Features of organization  Characteristics of personality 
types 

Types of motivation Problems or difficulties of 
Informal groups 

Behavioural approach 

S-4 SLO-1 Determination of organizational 
goals  

Stages of personality 
development 

Theories of motivation 
Group norms 

Ohio and michigan studies 

SLO-2 Integration of individual & 
organizational goals 

Freudian stages Maslow’s need hierarchy 
theory Types of norms 

Contingency theories, 
authentic leadership 

S-5 SLO-1 Types of organisational 
structure 

Erikson stages Alderfer’s erg theory 
Conformity of group roles 

Mentoring, self-leadership;  



 

SLO-2 Types of organisational 
structure 

Personality traits & theory Herzberg motivation – hygiene 
theory 

Inter-group behaviour 
Approaches to intergroup 
Relationship 

Inspirational approaches 
(transformational, charismatic) 

S-6 SLO-1 Historical development of 
organizational behavior 

Nature of attitudes 
 

Mcgregor’s theory x and theory y 
Group development 

Comparison of indian 
leadership styles with other 
countries 

SLO-2 Ob and similar field of studies Types & components of attitudes Vroom’s expectancy theory Five stage model of group 
development 

Meaning & definition of power 

S-7 SLO-1 Contributing disciplines to OB Measurement of attitude Porter and law model The punctuated-equilibrium 
Model 

Distinction between power, 
authority and influence 

SLO-2 Applying OB to management 
practices  

Theories of attitude formation Equity theory 
Decision making in groups 

Bases, faces & acquisition of 
power 

S-8 SLO-1 Role of OB Nature of learning Integrating motivational theories Steps in group decision making Tactics to gain power 
SLO-2 Foundation of OB Theories of learning Self-determination theory Techniques of group decision 

making 
Power relationship 

S-9 SLO-1 Organizational theory Types of learning styles  Goal-setting Theory Groupthink and shift Concept of culture 

SLO-2 Approaches to study in OB Reinforcement Reinforcement theory  Indian perspective on group 
norms 

Impact of culture 

S-10 SLO-1 Process of behaviour Organizational modification & 
learning theory 

Self-efficacy theory Types of teams Creating culture 

SLO-2 Challenges and opportunities in 
OB 

The learning process Motivational techniques - 
introduction 

Creating team players from 
individual building 

Sustaining culture 

S-11 SLO-1 Framework of OB Nature of perception MBO Nature of conflict Employees and culture 
SLO-2 Factors influencing OB Perceptual process Job satisfaction 

 
Conflict management Creating positive and ethical 

cultures 
S-12 SLO-1 Models of man Factors influencing perception Job enrichment Preventive and curative 

measures, resolving conflict 
Importance of cross-cultural 
management 

SLO-2 OB models Terminal values and 
instrumental values 

Job enlargement & rotation E-teams Stress management 

 
Learning 
Resources 

1. L M Prasad, Organisational Behaviour, 5th Edition, Sultan Chand & Sons, 2015  
2. Fred Luthans, Organizational Behavior, 12 Edition, McGraw-Hill Education, 2010 
3. Stephen P. Robbins & Timothy A. Judge, Organizational Behavior, Sixteenth Edition, Pearson Education, 2016  
4. Dipak Kumar Bhattacharyya, Organizational Behaviour, Second Edition, Oxford University Press, 2016  
5. Steven L. McShane, Mary Ann Von Glinow and Radha R. Sharma, Organizational Behaviour, Tata 3rd edition, McGraw-Hill Publishing Co. Ltd., 2006 
 

 
Learning Assessment 

Level 
Bloom’s 
Level of 

Thinking 

Continuous Learning Assessment (50% weightage) 
Final Examination 
(50% weightage) 

CLA -1  
(10 marks) 

CLA -2  
(10 marks) 

CLA-3  
( marks) 

CLA -4  
(10 marks) 

   
Marks -100 which will 
be weighted at 5 0% 

Theory Practice Theory Practice Theory Practice Theory Practice       Theory Practice 
1 Remember 30  20  20  20        20  
2 Understand 30  20  20  20        20  
3 Apply 40  20  20  20        20  
4 Analyze   20  20  20        20  
5 Evaluate   20  20  20        20  
6 Create                 

 Total 100 % 100 % 100 % 100 %    100 % 



 

CLA1- Cycle Test I, CLA-2 Cycle Test II , CLA3-Model Examination, CLA4- CLA – 4 can be from any combination of these: Assignments, Seminars, Short Talks, Mini-Projects, Case-Studies, Self-Study, 
MOOCs, Certifications, Conf. Paper etc.  
 

Course Designers       
Experts from Industry  Experts from Higher Technical Institutions Internal Experts Internal Experts 

 Dr.A.R.Krishnan, Professor, SRM IST Mr.M.Jaiganesh Assistant Professor, SRMIST, 
Ramapuram 

 
 
  



 

Course 
Code 

 
UBA24202T 

Course 
Name 

 
MARKETING MANAGEMENT 

Course 
Category 

 
CC 

 
Core Courses-05 

L T P C 

3 1 0 4 

 
CLR-1: Understanding the core marketing concepts and frameworks.  1 2 3  1 2 3 4 5 
CLR-2: Developing skills to analyze and synthesize information and derive insights 

related to marketing management 
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CLR-3: Exploring best practices in managing marketing activities within an organization   

CLR-4: Understanding the concept of kind of price and strategies the process of 
promotion, promotion mix & promotion strategies 

  

CLR-5: Understanding the concept of Marketing of services   
    
Course Learning Outcomes 
(CLO):  

At the end of this course, learners will be able to:  

CLO-1: To develop understanding about marketing management concepts and frameworks, and apply these 
to a new or existing business. 

3 80 85  3 2 - - - 

CLO-2: To Develop skills to analyze and synthesize information and derive insights related to marketing 
management, from several perspectives 

3 80 85  3 3 - - - 

CLO-3: It also explores best practices in managing marketing activities within an organization and how to  
measure the impact on demand and attempt to forecast and influence its future levels, magnitude and 
timing. 

3 75 80  2 3 - - - 

CLO-4: To Understand the concept of kind of price and strategies the process of promotion, promotion mix 
& promotion strategies 

3 85 90  2 3 - - - 

CLO-5: To develop understanding about the concept of marketing of services. 3 85 90  3 3 - - - 
 

Duration 
(hour) 

12 12 12 12 12 

S-1 SLO-1 Introduction to Marketing-
Definition 

Segmentation Product-Characteristics Promotion Decisions Marketing Services: 
Introduction growth of the 
service sector 

SLO-2 Fundamentals of 
marketing 

Levels of Market 
Segmentation 

Product Classification Promotional Mix The concept of service. 

S-2 SLO-1 Nature & objectives of 
Marketing 

Levels of Market 
Segmentation 

Tangible & Intangible, Goods 
& services 

Factors determining 
promotion mix 

Characteristics of service  

SLO-2 Scope of Marketing Bases for segmenting 
Consumer markets 

Consumer goods and 
Industrial Goods 

Push Vs Pull Strategy Marketing strategies for 
service firms – 7Ps. 

S-3 SLO-1 Importance of Marketing Targeting Levels of product Promotional Tools Marketing of Service With 
Special Reference 
To:Financial services,  

Pre-
requisite 
Courses 

Not Required Co-
requisite 
Courses 

 Not Required Progressive 
Courses 

Not Applicable 

Course Offering 
Department  

Faculty of Management Data Book / 
Codes/Standards 

 

Course Learning 
Rationale (CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 



 

SLO-2 Difference between sales 
and market orientation 

Target strategies Major product decisions Fundamentals of 
advertisement-Features 

Health services, 

S-4 SLO-1 Evolution of Marketing Selecting market segment for 
targeting 

Product mix and line 
decisions 

Objectives, Importance of 
Advertising 

Hospitality services 
including travel, hotels and 
tourism, 

SLO-2 Evolution of Marketing Positioning Product diversification and 
differentiation 

5M’s of advertising Professional service, 

S-5 SLO-1 Core Marketing Concepts Elements of positioning New Product Development 
process 

Kind of ad media Public utility service, 
Educational services. 

SLO-2 Core Marketing Concepts Steps in positioning New Product Development 
process 

Ad Agency Contemporary issues in 
marketing 

S-6 SLO-1 Classification of Market Consumer Behaviour-
Characteristics of buyer 

Product Life cycle Sales Promotion-Types Contemporary issues in 
marketing 

SLO-2 Classification of Market Internal and external 
influence of purchaser 

PLC-Marketing strategies Sales promotion-Types E-commerce 

S-7 SLO-1 Marketing Mix-4 P’s Consumer goods and 
Industrial Goods 

PLC-Marketing strategies Public Relations E-commerce 

SLO-2 Marketing Mix- 4 C’s The Rise of Consumer 
Democracy 

Branding Decisions Functions & Types Digital Marketing 

S-8 SLO-1 Marketing Environment –
Internal Factors 

Stimulus Response Model of 
Consumer Behaviour 

Packaging  Publicity 
 

Digital Marketing 

SLO-2 Marketing Environment-
External Factors 

Stimulus Response Model of 
Consumer Behaviour 

Labelling Personal Selling Ethics and social 
responsibility in marketing 

S-9 SLO-1 Market and Competition 
Analysis 

Buyer’s Cultural, Social, 
Personal, and Psychological 
Characteristics particularly in 
Indian context 

Warranties & Guarantee Direct Marketing Integrated Marketing 

SLO-2 Market and Competition 
Analysis 

Buyer’s Cultural, Social, 
Personal, and Psychological 
Characteristics particularly in 
Indian context 

Portfolio approach – Boston 
Consulting Group (BCG) 
matrix 

Physical Distribution Online payments 

S-10 SLO-1 Customer Value Consumer Buying Decision 
Process 

Introduction to Brand 
Management 

Distribution Channel Rural Marketing 

SLO-2 Value Delivery Process Consumer Buying Decision 
Process 

Branding –Types, Brand 
Awareness 

Importance of Distribution 
Channel 

Rural Marketing 

S-11 SLO-1 Creating and delivering 
customer value 

Business Customer’s Buying 
Decision Process 

Brand Loyalty & equity Factors influencing choice of 
distribution 

Social Marketing 

SLO-2 Creating and delivering 
customer value 

Business Customer’s Buying 
Decision Process 

Pricing Decisions: 
Determinants of Price, 
Objectives 

Various kinds of marketing 
channels & Effective use of 
marketing channel 

Social Marketing 

S-12 SLO-1 Types of Marketing –B2C, 
B2G 

Traditional Vs Experiential 
Marketing’s view of customer 

Pricing Procedures-steps Distribution Channels Green Marketing 

SLO-2 Types of Marketing –B2B, 
C2C 

Traditional Vs Experiential 
Marketing’s view of customer 

Pricing Methods (Non-
mathematical treatment), and 
Adapting Price. 

Sales management Green Marketing 

 
 1. Kotler P., Keller K., et al. Marketing Management (16th edition). Pearson Education Pvt. Ltd. 

2. Aaker, D. A. and Moorman Christine., Strategic Market Management: Global Perspectives. John Wiley & Sons. 



 

Learning 
Resources 

3. Shainesh G. Kotler Philip, Keller Kevin, Alexander Chernev, Jagdish N. Sheth Marketing Management. Pearson Higher Education 
4. Kotler, P., Armstrong, G., and Agnihotri, P. Y. Principles of Marketing (17th edition). Pearson Education. 
5. Ramaswamy, V.S. & Namakumari, S. Marketing Management: Indian Context Global Perspective (6th edition). Sage Publications India Pvt. Ltd. 

 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 

Final Examination (50% weightage) CLA – 1 (10%)  
Cycle Test-I 

CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Model Examination 

CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

30% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

70% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs  Certifications, Conf. Paper 
etc., 

Course Designers       
Experts from Industry  Experts from Higher Technical Institutions Internal 

Experts 
Internal Experts 

1.Mr. Gabriel Prakash, Head – Trade Marketing, Sony 
India Ltd., Chennai 

Dr. Vaishali Mahajan, Associate Professor,SCMHRD, 
Pune 

1.Mrs. Anandhi S, SRMIST, Faculty of 
Management, Ramapuram 

 
 
  



 

 

 
Course 
Code 

 Course 
Name 

BUSINESS ECONOMICS Course 
Category 

 
CC 

Core Courses -06 L T P C 

3 1 0 4 
 

Pre-
requisite 
Courses 

Not Required Co-
requisite 
Courses 

 Not Required Progressive 
Courses 

Not Applicable 

Course Offering Department  Faculty of Management Data Book / Codes/Standards  

  
Course Learning Rationale 
(CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: To equips students with fundamental concepts of microeconomics  1 2 3  1 2 3 4 5 
CLR-2: To demonstrate the knowledge on the Business economics delves into the complexities of 

market structures, helping students navigate 
 

L
ev

el
 o

f 
T

hi
nk

in
g 

(B
lo

om
) 

E
xp

ec
te

d 
Pr

of
ic

ie
nc

y 
(%

) 

E
xp

ec
te

d 
A

tt
ai

nm
en

t (
%

) 

 

A
pp

ly
 k

no
w

le
dg

e 
of

 m
an

ag
em

en
t 

th
eo

ri
es

 a
nd

 p
ra

ct
ic

es
 to

 s
ol

ve
 

bu
si

ne
ss

 p
ro

bl
em

s 

Fo
st

er
 A

na
ly

tic
al

 a
nd

 c
ri

ti
ca

l t
hi

nk
in

g 
ab

ili
tie

s 
fo

r 
da

ta
-b

as
ed

 d
ec

is
io

n 
m

ak
in

g 

A
bi

li
ty

 to
 d

ev
el

op
 V

al
ue

 b
as

ed
 

L
ea

de
rs

hi
p 

ab
ili

ty
 

A
bi

li
ty

 to
 u

nd
er

st
an

d,
  a

na
ly

ze
 a

nd
 

co
m

m
un

ic
at

e 
gl

ob
al

 e
co

no
m

ic
, l

eg
al

 
an

d 
et

hi
ca

l a
sp

ec
ts

 o
f 

bu
si

ne
ss

 

A
bi

li
ty

 to
 le

ad
 th

em
se

lv
es

 a
nd

 o
th

er
s 

in
 th

e 
ac

hi
ev

em
en

t o
f 

or
ga

ni
za

tio
na

l 
go

al
s,

 c
on

tr
ib

ut
in

g 
ef

fe
ct

iv
el

y 
to

 a
 

te
am

 e
nv

ir
on

m
en

t 

CLR-3: To fosters critical thinking by analyzing real-world case studies, enabling students to 
propose 

  

CLR-4: To grasp of business economics is essential for aspiring entrepreneurs, managers, and 
analysts 

  

CLR-5: To facilitate the students to understand today's dynamic and interconnected business 
landscape 

  

    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:   

CLO-1: Identify the applications and fundamental concepts of microeconomics 3 80 85  3 2 - - - 

CLO-2: Demonstrate the knowledge on the Business economics delves into the complexities of 
market structures, helping students navigate. 

3 80 85  3 3 - - - 

CLO-3: Apply the knowledge of critical thinking by analyzing real-world case studies. 3 75 80  2 3 - - - 
CLO-4: Understand business economics is essential for aspiring entrepreneurs, managers, and 

analysts 
3 85 90  2 3 - - - 

CLO-5: Attain knowledge about today's dynamic and interconnected business landscape 3 85 90  3 3 - - - 
 

Duration (hour) 12 12 12 12 12 

S-1 SLO-1 Fundamentals and Basic 
elements of 
Microeconomics: 

Producer And Consumer 
Behavior: 

Concept of Market National Income: Brief Introduction of Indian 
Economy 

SLO-2 The Economic Problem Theory of Production Market Meaning and Definition Introduction Pre-Independence 

S-2 SLO-1 Scarcity and Choice Factors of Production Classification of Market 
Structure 

Circular Flow of Income Post-Independence 

SLO-2 Nature and Scope Production Function Classification of Market 
Structure 

Circular Flow of Income Post-Independence 

S-3 SLO-1 Positive and Normative 
Economics 

Returns to Scale Perfect Competition, Nature of 
perfect competition 

Concept of GDP Current Challenges Facing by 
Indian Economy 

SLO-2 Positive and Normative 
Economics 

Returns to Scale Price and output under perfect 
competition in short run in Long 
run 

GNP Current Challenges Facing by 
Indian Economy 

S-4 SLO-1 Scope of Study Producers’ Equilibrium Monopoly Market, Nature of 
Monopoly 

NDP Human Capital Formation 



 

SLO-2 Central Problems of Micro 
economics 

Theory of Cost Monopoly Market, Nature of 
Monopoly 

NNP Human Capital Formation 

S-5 SLO-1 Central Problems of Macro 
economics 

Short Run and Long Run 
Average 

Price and output under monopoly 
in short run 

NNP Poverty 

SLO-2 Demand Schedule: Short Run and Long Run 
Average 

Price and output under monopoly 
in short run 

(At Market Price and Factor 
Cost) 

Poverty 

S-6 SLO-1 Individual and Market 
Demand Curve 

Marginal and Total Cost Curves Price and output under monopoly 
in long run 

Methods of Calculating National 
Income 

Employment 

SLO-2 Individual and Market 
Demand Curve 

Marginal and Total Cost Curves Price and output under monopoly 
in long run 

Methods of Calculating National 
Income 

Types of Unemployment 

S-7 SLO-1 Determinants of Demand Cardinal Utility Approach Monopolistic Competition,  Factors difficulties in 
measurement of national income 

Employment Vs 
Unemployment 

SLO-2 Law of Demand Cardinal Utility Approach Nature of monopolistic 
competition 

Factors difficulties in 
measurement of national income 

Employment Vs 
Unemployment 

S-8 SLO-1 Movement and Shift 
among Demand Curve 

Law of Diminishing Marginal 
Utility 

Price and output under 
monopolistic competition in short 
run & Long run 

Factors determining national 
income 

Business cycle  

SLO-2 Elasticity of Demand Law of Diminishing Marginal 
Utility 

Price and output under 
monopolistic competition in short 
run & Long run 

Factors determining national 
income 

Characteristics of Business 
cycle 

S-9 SLO-1 Supply Schedule: Law of Equi-Marginal Utility Oligopoly, nature of oligopoly,  Importance of national income Phases of Business cycle 

SLO-2 Individual and market 
supply 

Law of Equi-Marginal Utility types of oligopoly Importance of national income Phases of Business cycle 

S-10 SLO-1 determinants of supply Indifference Curves Pricing Policy Sector wise measurement of 
national income 

Inflation, Inflation Types 

SLO-2 law of supply Indifference Curves Pricing Methods Sector wise measurement of 
national income 

Demand Pull Inflation , Cost 
Push Inflation  

S-11 SLO-1 Elasticity of supply Budget Lines and Consumer 
Equilibrium 

Pricing Approaches Uses of National Income 
Statistics 

Business Environment 

SLO-2 Determination of demand 
and supply 

Budget Lines and Consumer 
Equilibrium 

Product Line Pricing, Price 
Forecasting 

Uses of National Income 
Statistics 

Trade with Various Nations 

S-12 SLO-1 effect of a shift in demand 
and supply 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

Sustainable Economic 
Development. 

SLO-2 Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

Testing the students 
understanding levels 

 
Learning 
Resources 

1. Varian. H.R: Micro Economics A modern Approach  
2. Mc Connell & Brue: Micro Economics Principal, problems & policies. McGraw Hills Professional Publication.  
3. Ahuja, H.L. Advanced Economic theory            4.Jain K.P. Advanced Economic theory  
4. Jhingan M.L. Modern Micro Economics            J. Shapiro: Macro Economic Theory and Policy  
5. W.H. Bransin: Macro-Economic Analysis  
6. M.L. Jhingan: Macro-Economic Theory and Policy  
7. M.C. Vaishya: Macro-Economic Theory  
8. Sunil Bhaduri: Macro Economic Analysis  
9.  H.L. Ahuja: Micro Economic Theory; Modern Publisher, Gulab Bhawan, 6, Bahadurshah Zafar Marg, New Delhi.  
10.  Samuelson & William D. Nordhaus: Economics; McGraw Hills 
11. A.N. Agarwal: Indian Economy.  
12. M. Maria John Kennedy: Advanced Micro Economic Theory; Himalaya Publishing House, Delhi.  
13. I.C. Dhingra & V.K. Garg: Economic Development & Planning in India.  
14. D.M. Mithani: Macro Economics; Himalaya Publishing House.  
15. Macroeconomics" by N. Gregory Mankiw 



 

 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%)  

Cycle Test-I 
CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Model Examination  

CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

40% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

60% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper 
etc., 
 

Course Designers       
Experts from Industry  Experts from Higher Technical Institutions Internal Experts Internal Experts 

  Dr. Suresh V,  Assistant Professor, Faculty of 
Management, SRMIST - VDP 

   

 
 
 

 
  



 

 

 
Course 
Code 

 
UBA24SE1L 

Course 
Name 

Emerging Technologies and 
Application 

Course 
Category 

 
SEC 

 
Skill Enhancement Course-01 

L T P C 

1 0 2 2 

       
Pre-

requisite 
Courses 

 
Not Required 

Co-
requisite 
Courses 

  
Not Required 

 Progress
ive 

Courses 

Not Applicable 

Course Offering 
Department  

Faculty of Management Data Book / 
Codes/Standards 

  

  
Course Learning Rationale 
(CLR): 

The purpose of learning this course is to:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: To understand the concept, process, and importance of , cloud computing  1 2 3  1 2 3 4 5 
CLR-2: To help students in understanding the IoT and its applications  Le

ve
l 
of 
Th
in
ki
ng 
(B
lo
o
m) 

Ex
pe
cte
d 
Pr
ofi
cie
nc
y 
(%
) 

Ex
pe
cte
d 
At
tai
n
m
en
t 
(%
) 

 Apply 
knowled
ge of 
manage
ment 
theories 
and 
practices 
to solve 
business 
problems 

Foster 
Analytical 
and 
critical 
thinking 
abilities 
for data-
based 
decision 
making 

Abil
ity 
to 
dev
elop 
Val
ue 
base
d 
Lea
ders
hip 
abili
ty 

Ability to 
understand,  
analyze and 
communicate 
global 
economic, 
legal and 
ethical 
aspects of 
business 

Ability to lead 
themselves and 
others in the 
achievement of 
organizational 
goals, contributing 
effectively to a 
team environment 

CLR-3: To train students to acquire the knowledge of block chain and its challenges 
 

  

CLR-4: To explore the applications, implications, and strategic advantages of emerging technologies 
in business for competitive advantage 
 

 
 

 

CLR-5: To provide a comprehensive understanding of emerging technologies such as, robotics, 
AR/VR, etc. 
 

  

    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO-1: 
Students will understand foundational  knowledge of emerging technologies  such 
as blockchain, IoT, cloud computing, comprehending their principles, components, 
and functionalities. 

1 85 90  3 2 - - - 

CLO-2: 
Students will analyze the practical applications of these technologies in various 
business contexts, evaluating how they can optimize operations, enhance decision-
making, and drive innovation. 

 
2 

 
80 

 
90 

 3 2 - - - 

CLO-3: 
Students will evaluate the strategic implications of adopting emerging technologies, 
including potential challenges, risks, and opportunities, to formulate informed 
strategies for competitive advantage. 

4  
85 

 
90 

 2 3 - - - 

CLO-4: 
Students will develop skills to plan and manage the integration of emerging 
technologies into business processes,  ensuring  alignment  with  organizational goals 
and effective change management 

3  
80 

 
90 

 2 3 - - - 

CLO-5: 
Students shall be able to apply the skills of  AR/VR, etc., comprehending their 
principles, components, and functionalities. 

4 85 90  3 3 - - - 

 
 
 
 



 

Duration 
(hour) 

6 6 6 6 6 

S-1 SLO-1 
IaaS Cloud service models  

 

Cloud governance 
frameworks 

 

Cyber-physical 
systems and digital  
twins 

Financial 
services and 
digital identity 

Differences between AR and VR 

SLO-2 
PaaS Cloud service models 

Cloud governance 
frameworks 

 

Cyber-physical 
systems and digital  
twins 

Financial 
services and 
digital identity 

Historical development of AR 

S-2 SLO-1 
SaaS Cloud service models  Sensor technologies 

and connectivity  
Robotics  and 
advanced 
manufacturing 
technologies 

Challenges and 
Opportunities Historical development of AR 

SLO-2 
Public Deployment models IoT  Applications  in  

Smart  cities   
Robotics  and 
advanced 
manufacturing 
technologies 

Challenges and 
Opportunities Historical development of VR 

S-3 SLO-1 
Private Deployment models IoT  Applications  in  

infrastructure 
Impact  on  Business  
Models 

Security and 
privacy issues Current state of AR 

SLO-2 
Hybrid Deployment models Industrial IoT and 

manufacturing 
Business process 
optimization 

Security and 
privacy issues Current state of VR 

S-4 SLO-1 Cloud-based 
enterprise solutions IoT data processing 

and storage 
Fundamentals of 
Block chain  

Regulatory and 
compliance 
considerations 

 

AR applications in marketing and 
customer experience 

SLO-2 Cost-benefit analysis 
and scalability Real-time analytics and 

decision-making 
Fundamentals of 
Block chain  

Regulatory and 
compliance 
considerations 

 

VR applications in marketing and 
customer experience 

S-5 SLO-1 Cost-benefit analysis 
and scalability Concept of Industry 4.0 Decentralization and 

distributed ledger 
Introduction to 
AR 

Training and development 
through immersive  technologies 

SLO-2 Security and 
Governance Concept of Industry 4.0 Decentralization and 

distributed ledger 
Introduction to 
VR 

Challenges and Opportunities 

S-6 SLO-1 Data security and 
compliance in the 
cloud  

Automation  and smart 
manufacturing 

Cryptography and 
consensus 
mechanisms 

Key concepts 
of AR 

Technological limitations and 
advancements 

SLO-2 Data security and 
compliance in the 
cloud 

Automation  and smart 
manufacturing 

Smart contracts Key concepts 
of VR 

Integration with existing business 
processes 

 
 
 
 
 



 

Learning 
Resources 

 
Text Books (Latest Editions):. 

1. Emerging Technologies by Errol S. van Engelen 

2. Internet of Things by Jeeva Jose, Khanna Book Publishing. 

3. Digital Transformation: A Strategic Approach to Leveraging Emerging Technologies, Anup Maheshwari 

4. Virtual & Augmented Reality by Rajiv Chopra, Khanna Book Publishing. 

5. Emerging Technologies for Effective Management by Rahul Dubey, Cengage Publications. 

6. IoT Fundamentals: Networking Technologies, Protocols, and Use Cases for the Internet of Things by David Hanes,  

7. Jerome Henry, Rob Barton, Gonzalo Salgueiro and Patrick Grossetete. 

8. Blockchain for Business by Jai Singh Arun, Jerry Cuomo and Nitin Gaur. 

9. Block Chain & Crypto Currencies by Anshul Kausik, Khanna Book Publishing. 

10. Industry 4.0 Technologies for Business Excellence: Frameworks, Practices, and Applications by Edited By Shivani Bali, Sugandha Aggarwal, Sunil Sharma. 

11.  Blockchain, Artificial Intelligence, and the Internet of Things: Possibilities and Opportunities" by Pethuru Raj, Ashutosh  
References: 

● Abdi, S., Kitsara, I., Hawley, M. S., & de Witte, L. P. (2021). Emerging technologies and their potential for generating new assistive technologies. Assistive 
Technology, 33(sup1), 17–26. https://doi.org/10.1080/10400435.2021.1945704 

● Seokbeom Kwon, Xiaoyu Liu, Alan L. Porter, Jan Youtie, Research addressing emerging technological ideas has greater scientific impact, Research Policy, 
Volume 48, Issue 9, 2019, 103834, https://doi.org/10.1016/j.respol.2019.103834. 

● Philip, J. (2022), "A perspective on embracing emerging technologies research for organizational behavior", Organization Management Journal , Vol. 19 No. 
3, pp. 88- 98. https://doi.org/10.1108/OMJ-10-2020-1063 

 
 
 

Case Studies 

1. Software and/or Data: Dilemmas in an AI Research Lab of an Indian IT Organization, Rajalaxmi Kamath; Vinay V Reddy, 
https://hbsp.harvard.edu/product/IMB889-PDF- ENG?Ntt=emerging%20technologies 

2. Volkswagen Group: Driving Big Business With Big Data, Ning Su; Naqaash Pirani, https://hbsp.harvard.edu/product/W14007-PDF- 
ENG?Ntt=emerging%20technologies 

 

 
 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%)  

Cycle Test-I 
CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Model Examination  CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

40% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

60% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 

 
# CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 

 



 

Course Designers       
Experts from Industry Experts from Higher Technical Institutions Internal Experts Internal Experts 

.  
1. D.Sugumaran., Assistant Professor, Faculty of 
Management, SRM IST, VDP 

 
  



 

 
 
 

 
Course 
Code 

UBA24ME2T Course 
Name 

Media Literacy and Critical Thinking Course 
Category 

 
MDE 

 
Multi Disciplinary Elective 

Courses-02 

L T P C 

1 1 0 2 

 
Pre-

requisite 
Courses 

 
Not Required 

Co-
requisite 
Courses 

  
Not Required 

Progressive 
Courses 

Not Applicable 

Course Offering Department  Faculty of Management Data Book / Codes/Standards  

  
Course Learning Rationale 
(CLR): 

The purpose of learning this course is:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: To understand the concept, process, and importance of critical thinking skills to analyse 

various media forms effectively and identify underlying biases. 
 1 2 3  1 2 3 4 5 

CLR-2: To help students in understanding the Foster media literacy principles for navigating digital 
media.  
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CLR-3: To train students to acquire and Explore media production dynamics and ownership 
structures 

  

CLR-4: To sensitize students to understand ethical and regulatory considerations in media practices  
 

 

CLR-5: To train students for communicating effectively for the purpose of gaining employment.     
    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO-1: Demonstrate proficiency in analysing media texts and identifying implicit messages 
and ideologies 

1 85 90  3 2 - - - 

CLO-2: Apply media literacy principles to make informed decisions about media consumption and 
production 

 
2 

 
80 

 
90 

 3 2 - - - 

CLO-3: Understand the complexities of media production, distribution, and audience behavior. 4  
85 

 
90 

 2 3 - - - 

CLO-4: Adhere to ethical standards in media content creation and consumption 3  
80 

 
90 

 2 3 - - - 

CLO-5: Promote responsible digital citizenship by navigating online information critically 
and combating misinformation. 

4 85 90  3 3 - - - 

 
 

Duration 
(Hour) 

6 6 6 6 6 

S-1 SLO-1 Foundations of Media Literacy 
and Critical Thinking 

Deconstructing Media Text Media Consumption and 
Production Dynamics 

Ethics, Regulation, and 
Digital Media Literacy 

Ethics, Regulation, and 
Digital Media Literacy 

SLO-2 
Core principles of media 

literacy and critical 
thinking;  Forms of media texts, 

Dynamics of media 
production,  

Ethical and regulatory 
considerations inherent 

in media  

the regulatory framework 
governing media content, 

and 



 

S-2 SLO-1 

Definition  including print, 

distribution, and 
consumption in India:  

practices of digital 
media literacy 

 the role of self-regulatory 
bodies in upholding ethical 

standards;  
SLO-2 

significance of media 
literacy,  including print, 

distribution, and 
consumption in India: 

practices of digital 
media literacy 

the role of self-regulatory 
bodies in upholding ethical 

standards; 
S-3 SLO-1 

its historical evolution 
within the Indian context;  

broadcast, digital, and social 
media; 

distribution, and 
consumption in India: 

practices of digital 
media literacy 

Digital media's impact on 
contemporary media 

literacy practices,. 
SLO-2 

its historical evolution 
within the Indian context 

broadcast, digital, and social 
media; 

distribution, and 
consumption in India: 

the evolving landscape 
of digital media literacy 

Digital media's impact on 
contemporary media 

literacy practices, 
S-4 SLO-1 

Understanding media as a 
powerful communication 

tool and. 

Textual analysis and the 
deconstruction of visual media 

using semiotics; 

Influence of ownership and 
control structures on media 

content; 

the evolving landscape 
of digital media 

literacy 

Digital media's impact on 
contemporary media 

literacy practices, 
SLO-2 

Understanding media as a 
powerful communication 

tool and 

Textual analysis and the 
deconstruction of visual media 

using semiotics; 

Influence of ownership and 
control structures on media 

content; 
the evolving landscape 
of digital media literacy 

Digital media's impact on 
contemporary media 

literacy practices, 
S-5 SLO-1 Understanding media as a 

powerful communication 
tool and 

The impact of media 
representations on individual 

perceptions and societal attitudes, 

Influence of ownership and 
control structures on media 

content; 
Ethical principles in 

media, 

strategies for navigating 
online information, and 

promoting digital citizenship 
SLO-2 Understanding media as a 

powerful communication 
tool and 

The impact of media 
representations on individual 

perceptions and societal attitudes, 

Techniques for critically 
evaluating media content and 

analysing audience 
consumption patterns 

Ethical principles in 
media, 

strategies for navigating 
online information, and 

promoting digital citizenship 

S-6 SLO-1 its role in shaping societal 
perceptions and behaviors 

from relevant case studies 
in the Indian context. 

Techniques for critically 
evaluating media content and 

analysing audience 
consumption patterns 

Ethical principles in 
media, 

strategies for navigating 
online information, and 

promoting digital citizenship 

SLO-2 its role in shaping societal 
perceptions and behaviors 

from relevant case studies 
in the Indian context. 

Techniques for critically 
evaluating media content and 

analysing audience 
consumption patterns 

Ethical principles in 
media, 

strategies for navigating 
online information, and 

promoting digital citizenship 

 
Learning 
Resources 

Text Books (Latest Editions)  

1. Potter, W. J. Media literacy (8th ed.). SAGE Publications. 2. Hobbs, R. Media literacy in the digital age. Routledge.  
3. Halpern, D. F. Thought & knowledge: An introduction to critical thinking (5th ed.). Psychology Press.  
4. Kahneman, D. Thinking, fast and slow. Farrar, Straus and Giroux.  
5. Baran, S. J., & Davis, D. K. Mass communication theory: Foundations, ferment, and future (8th ed.). Cengage Learning.  
6. Kahne, J., & Bowyer, B. Media literacy education in action: Theoretical and pedagogical perspectives. Routledge.  
7. Barbour, K., & Marshall, J. The media literacy handbook. ASCD. 8. Bhaskar, N. K. Media laws and ethics in India. Lexis Nexis.  
9. West, R., & Turner, L. H. Understanding intercultural communication: Negotiating a grammar of culture (2nd ed.). Routledge.  
10. Aufderheide, P., & Jaszi, P. Reclaiming fair use: How to put balance back in copyright (2nd ed.). University of Chicago Press.  
11. Hammond, J. S., Keeney, R. L., & Raiffa, H. Smart choices: A practical guide to making better decisions. Harvard Business Review Press.  
12. Covey, S. R. The 7 habits of highly effective people: Powerful lessons in personal change (30th anniversary ed.) Simon & Schuster 



 

 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%)  

Cycle Test-I 
CLA– 2 (10%)  
Cycle Test-II 

CLA– 3 (20%)  
Model Examination  CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

40% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

60% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 

 
 

Course Designers       
Experts from Industry External Experts from Higher Technical Institutions Internal Experts 

  1. Dr. M.Srinivasan, Asst. Professor, Faculty of Management, SRM IST, KTR  

 
  



 

 

Course Code UBA24VA2T Course 
Name INDIAN CONSTITUTION  Course 

Category VAC Value Added Courses-02 
L T P C 

2 0 0 2 

 

Pre-requisite Courses Nil Co-requisite Courses Nil 
Progressive 

Courses Nil 

Course Offering 
Department 

Department of English, FOM, SRMIST  Data Book / Codes / Standards Nil 

 
Course Learning 
Rationale (CLR): 

The purpose of learning this course is:  Learning  Program Learning Outcomes (PLO) 

 

CLR-1 : 
Develop an understanding of the Indian Constitution beyond legal and political 
lenses, emphasizing its significance for business students  

 1 2 3  
1 2 3 4 5 

CLR-2 : 
Recognize the importance of comprehending constitutional basics and their 
impact on trade, economy, and business practices  
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CLR-3 : 
Analyze the inclusion of economic justice in the preamble and its implications 
for post-colonial economic policies  

  

CLR-4 : 
Explore the legal history of competing claims between economic development 
and principles of equity and justice in India  

  

CLR-5 : 
Investigate the constitutional provisions relevant to business, such as the 
fundamental right to practice any profession, occupation, trade, or business as 
enshrined in Article 19  

  

    
Course Learning Outcomes 
(CLO):   

At the end of this course, learners will be able to:  

CLO-1 : 
Students of the BBA programme get equipped with a knowledge of the Indian 
Constitution  

2 75 60  
3 - 2 - - 

CLO-2 : 
Students understand the Indian economic system from the perspective of economic 
governance and business  

2 80 70  
3 - - 2 - 

CLO-3 : 
They begin to develop a nuanced analytical framework about ongoing constitutional 
debates and battles that affect the domain of business  

2 70 65  
- 3 3 - - 

CLO-4 : 
Developing a sense of how questions of economic growth have to be balanced with 
other constitutional commitments  

2 70 70  
2 - - 3 - 

CLO-5 : Acquire knowledge of the Indian constitution including social and economic justice 2 80 70  3 3 - - 3 
 
Duration (hour) 6 6 6 6 6 

S-1 

SLO-1 
Unit – I, Introduction to 

Economic History of the Indian 
Constitution 

Legal 

Regulation and economic justice 

The particular provision of the 
Constitution has been one of the 
most severely litigated freedoms. 

Article 280 of the constitution  
Cases that Shaped India’s Financial 

Landscape as our guide 
through this landscape 

SLO-2 
Continuation of Introduction to 
Economic History of the Indian 

Constitution 

Legal 
Regulation and economic justice 

The particular provision of the 
Constitution has been one of the 
most severely litigated freedoms. 

Continuation of Article 280 of the 
constitution  

Cases that Shaped India’s Financial 
Landscape as our guide 
through this landscape 

S-2 

SLO-1 
Historical understanding of the 

constitution as an economic 
document. 

Unit – II, Introduction to 
Fundamental Rights 

Fundamental Duties. 
Unit – IV, Introduction to 

Constitutional Battles that Shaped the 
Economy  

The case studies on the banning of 
diesel-engine cars 

SLO-2 
Historical understanding of the 

constitution as an economic 
document. 

Introduction to Business in 
India 

Fundamental Duties. 
Continuation of Constitutional Battles 

that Shaped the Economy  
The case studies on the banning of 

diesel-engine cars 

S-3  SLO-1 
Understanding 
the Preamble 

About the Article 19 (1) (g) 
Grants rights to every citizen 

Unit – III, Introduction to Fiscal 
Federalism  

History of some case studies  
The case studies on the telecom 

regulations  



 

Duration (hour) 6 6 6 6 6 

SLO-2 
Understanding 
the Preamble 

Article 19 (1) (g) - Right to 
practice any profession 

Continuation of Introduction to 
Fiscal Federalism  

Continuation of the case studies  
The case studies on ownership of 

broadcast media  

S-4 

SLO-1 

Starting from the land reform 
cases in the 1950s to the validity 

of the 

Bitcoin ban imposed by the RBI 

Article 19 (1) (g) – Right to 
carry on any profession 

About the Articles 301 to 307 – The 
constitution pertains to trade  

Demonstrate the complex and 
fascinating overlap between the 

Constitution and business 
The case studies on Demonetisation 

SLO- 2 

Starting from the land reform 
cases in the 1950s to the validity 

of the 
Bitcoin ban imposed by the RBI 

Article 19 (1) (g) – Right to 
occupation 

About the Articles 301 to 307 – 
Commerce  

Demonstrate the complex and 

fascinating overlap between the 
Constitution and business 

The case studies on Demonetisation 

S-5 

SLO-1 

Signpost all of the important 
economic 

moments in the constitutional 
history of post-colonial India 

Article 19 (1) (g) – Right to 
trade or business 

About the Articles 301 to 307 – to 
intercourse within the Territory of 

India  

The use of Saurabh Kirpal’s 
book Fifteen Judgments 

The case studies on Aadhaar  

SLO- 2 

Signpost all of the important 
economic 

moments in the constitutional 
history of post-colonial India 

Other fundamental rights – 
subject to reasonable restrictions 

impose by the state 

Continuation of intercourse within 
the Territory of India  

The use of Saurabh Kirpal’s 

book Fifteen Judgments 
The case studies on Aadhaar  

S-6 

SLO-1 Constitutional design 
Other fundamental rights – 

subject to reasonable restrictions 
impose by the state 

Challenges associated with fiscal 
federalism in India  

Cases that Shaped India’s Financial 
Landscape as our guide 
through this landscape 

Lifting of restrictions on dealing in 
cryptocurrencies  

SLO- 2 Constitutional design 
Other fundamental rights – 

subject to reasonable restrictions 
impose by the state  

Vertical fiscal imbalance  
Cases that Shaped India’s Financial 

Landscape as our guide 
through this landscape 

Lifting of restrictions on dealing in 
cryptocurrencies  

 

Learning  
Resources  
(Latest Editions)  

● The Oxford Handbook of the Indian Constitution, Oxford university press.  
Cases:  
Rustom Cavasjee Cooper v. Union of India, (1970) 1 SCC 248  
● State of Rajasthan v. Mohan Lal Vyas, AIR 1971 SC 2068 (confirmation of a private monopoly, not a violation of fundamental rights)  
● Mithilesh Garg v. Union of India, (1992) 1 SCC 168 : AIR 1992 SC 221 (Right to carry on business, not breached when it is liberalized)  
● Chintamanrao v. The State of Madhya Pradesh, AIR 1951 SC 118 (scope of reasonable restrictions in relation to trade and occupation)  
● Cooverjee B. Bharucha v. Excise Commissioner, Ajmer, AIR 1954 SC 220 (the reasonableness of the restriction imposed may depend upon the nature of the business and 
prevailing conditions including public health and morality)  
● T. B. Ibrahim v. Regional Transport Authority. Tanjore, AIR 1953 SC 79  
● Harman Singh v. RTA, Calcutta, AIR 1954 SC 190  
● Dwarka Prasad Laxmi Narain v. State of U.P., AIR 1954 SC 224  
● State of Bombay v. R.M.D. Chamarbaugwala, AIR 1957 SC 699  
● Parbhani Transport Coop. Society Ltd. v. Regional Transport Authority, Aurangabad, AIR 1960 SC 801 State of Bombay v. R. M. D. Chamarbaugwala, (1957) S.C.R. 874, 
● G.K.Krishnan vs State of Tamil Nadu, 1975 SCC (1) 375  
● Automobile Transport (Rajasthan) Ltd. Vs State of Rajasthan, AIR 1962 SC 1406  

 
 
 
 
 
 
 
 
 
 
 



 

 Bloom’s 
Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%) 

 Cycle Test-I 
CLA– 2 (10%) 
Cycle Test-II 

CLA– 3 (20%) 
Model Examination 

CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

50% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

50% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 

Course Designers 

Experts from Industry EXTERNAL Experts from Higher Technical Institutions Internal Experts 

Dr. V.S. Ravi, Technical Lead, World Bank. Dr. Senthilkumar Professor, Anna University, Chennai 
1. Dr. Jagan Babu K, Assistant Professor, FOM, SRMIST, Kattankulathur  
2. Dr. Sakthi Prasath G B, Assistant Professor, FOM, SRMIST, Kattankulathur  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

Course 
Code 

UBA24AE3T Course 
Name 

BUSINESS COMMUNICATION-II Course 
Category 

 
AEC 

 
Ability Enhancement Courses-04 

L T P C 

1 1 0 2 
 

Pre-
requisite 
Courses 

 
Not Required 

Co-
requisite 
Courses 

  
Not Required 

Progressive 
Courses 

Not Applicable 

Course Offering Department  Faculty of Management Data Book / Codes/Standards  

  
Course Learning Rationale 
(CLR): 

The purpose of learning this course is:  Learning  Program Learning Outcomes (PLO) 

 
CLR-1: To understand the concept, process, and importance of business communication.  1 2 3  1 2 3 4 5 
CLR-2: To help students in understanding the basic written communication in intra organizational, 

departmental, and workplace communication.  
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CLR-3: To train students to acquire and master in formal oral communication, professionalism, and 
team work for the corporate world.  

  

CLR-4: To sensitize students to understand Negotiation Skills and Communication in Global and 
Cross-Cultural context.  

 
 

 

CLR-5: To train students for communicating effectively for the purpose of gaining employment.     
    
Course Learning Outcomes (CLO):  At the end of this course, learners will be able to:  

CLO-1: Apply the skills for writing various workplace written communications.  1 85 90  3 2 - - - 

CLO-2: Effectively analyze and evaluate business reports.   
2 

 
80 

 
90 

 3 2 - - - 

CLO-3: Demonstrate competence in delivering impressive power-point presentations.   4  
85 

 
90 

 2 3 - - - 

CLO-4: Able to negotiate and react well globally in an organizational framework.  3  
80 

 
90 

 2 3 - - - 

CLO-5: Create objective and succinct resumes and be prepared to perform optimally in job interviews.   4 85 90  3 3 - - - 

 
 
 

Duration 
(Hour) 

6 6 6 6 6 

S-1 SLO-1 Introduction to Written 
Communication - Intra 

Organizational 
Communication  

Report Writing: Types of 
Business Reports, Responding to 

Request for 
Proposals (RFP)  

Introduction to Oral 
Communication, 

Professionalism, and Team-
work  

Introduction to Negotiation 
Skills and Cross-Cultural 

Communication  

Introduction to Contemporary 
Communication 

SLO-2 Departmental and Workplace 
Communication  

Response to RFP, Formal Report- 
Components and Purpose, 

Organizing 
Information  

Meaning, Nature, and Scope of 
Effective Oral Communication  

Negotiation Communication 
with Vendors and Suppliers   

Digital Communication – 
Individual Communication via 

Social Media 

S-2 SLO-1 Written Communication: Need 
and Types  

Outlining & Numbering Sections, 
Section Headings  

 

Techniques of Effective Speech  Negotiation Communication 
with Employees and other 

Stakeholders  

Organizations Communicating via 
Social Media 

SLO-2 Basics Writing of Agenda, 
Notice, Office Memoranda  

Sub-Headings & 
Presentation  

Media for Oral Communication  BATNA and Communication 
during Negotiations  

Media Literacy 



 

S-3 SLO-1 Basics Writing: Office orders, 
News Letters  

Reporting in Digital Age  
 

Face-to-Face Conversation and 
Telephone Conversation  

Body Language and 
Negotiation  

Strong Digital Communication 
Skills – Email, Instant Messaging, 

and Video Conferencing 
SLO-2 Basics Writing: Positive and 

Negative Messages  
Writing Reports on Field 

Work/Visits to 
Industries  

Radio Conversation and Public 
Address, and Podcast  

Impact of Globalization on 
Organizational 

Communication  

Strong Digital Communication 
Skills – E-Meetings, Digital 

Collaboration and Digital 
Citizenship 

S-4 SLO-1 Use of Technology for 
Communication; Effective IT 

Communication Tools  

Writing Reports on Business 
Proposals  

Constructing Oral Report and 
Group Discussion  

Cross-Cultural Frameworks 
like Geert Hofstede  

Digital Etiquettes and 
Responsibilities 

SLO-2 Electronic Mail and its 
Advantages   

Writing Reports on Business 
Proposals  

Teams Communication and 
Communication during Online 

Meetings  

Culture and Appropriate 
Communication  

Introduction to Personal and 
Organizational Websites; 

Communication through Podcasts 
S-5 SLO-1 Effective IT Communication 

Tools: Safety 
and Smartness - Email 

Etiquettes  

Corporate Communication (CC):  
CC – Channels and Target 

Segments  

Online and Offline Professional 
Etiquettes  

Etic and Emic Approaches to 
Culture  

Job Searching in Digital Age: 
Creating Resume (CV & Cover 

Letter) 

SLO-2 Effective IT Communication 
Tools: Safety 

and Smartness in Writing E-
mail Writing  

Types of Corporate 
Communication  

Online and Offline Professional 
Etiquettes  

Communication to a Diverse 
Workforce  

Creating Customized Cover 
Messages for Job Applications, 

purposes and Types of 
Employment Interviews 

S-6 SLO-1 Use of Online Social Media 
for 

Communication and Public 
Relations 

Managing Crisis Communication  Conducting Appraisals  Overcoming barriers and 
Biases in Cross-Cultural 

Communication  

Performing Optimally in a Job 
Interview 

SLO-2 Ethical Dilemmas in Use of 
Social Media for 
Communication  

Managing Communication during 
Change and  

Culture as Communication 

Conducting Interviews  Building Inter-Cultural 
Workforce Skills and Cross-

Cultural Etiquettes across 
Clusters/Countries  

Do’s and Don’ts Before and After 
the Interview 

 
 

Learning 
Resources 

Text Books (Latest Editions)  
1.AICTE’s Prescribed Textbook: Communication Skills in English (with Lab Manual), Anjana Tiwari, Khanna Book Publishing Co.  
2. Lesikar, R.V. & M.E. Flatley, “Business Communication: Connecting in a Digital World”, McGraw-Hill Education.  
3. Murphy, H. A., Hildebrandt, H. & Thomas, J.P. Effective Business Communication. McGraw Hill.  
4. Mukerjee H. S.,Business Communication: Connecting at Work. Oxford Publication.  
5. Boove, C.L. et al., Business Communication Today, Pearson.  
References  
1. Culture as Communication (2001) by Stever Robbins https://hbsp.harvard.edu/product/C0108A-HCB-ENG  
2. The Future of Internal Communication | Rita Linjuan Men, Shannon A. Bowen | Business Expert Press| BEP336-PDF-ENG | https://hbsp.harvard.edu/product/BEP336-PDF-
ENG  

 
 
 
 
 
 
 
 



 

 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 50% weightage) 
Final Examination (50% weightage) CLA – 1 (10%) 

Cycle Test-I 
CLA– 2 (10%) 
Cycle Test-II 

CLA– 3 (20%) 
Model Examination CLA – 4 (10%)# 

Theory Practice Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

40% - 30% - 20% - 20% - 30% - 
Understand 

Level 2 
Apply 

60% - 50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 20% - 
Create 

 Total 100 % 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 

 
 

Course Designers       
Experts from Industry External Experts from Higher Technical Institutions Internal Experts 

Thiru. Krishna Raj, Sutherland 
Krishna.Raj1@sutherlandglobal.com  

1. Dr. K S Antonysamy 
Associate Professor and Head, Dept. of English, Loyola College, Chennai 
antonysamyks@loyolacollege.edu  
2. Dr. C S Senthil, Assistant Professor, PG & Research Dept. of English, 
Thiagarajar College, Theppakulam, Madurai – 9  
senthil_eng@tcarts.in & chinkonsen@gmail.com  

 
 
1. Dr.  Jagan Babu K, Asst. Professor, Faculty of Management, SRM IST, KTR  
2. Dr. Sakthi Prasath G B, Asst. Professor, Faculty of Management, SRM IST, KTR  

 
 
 

  



 

 Course Code ULT24AE2J 
Course 

Title 
Tamil - II Category AEC Ability Enhancement Course  -05 

L T P C 
1 1 0 0 

 

Course Offering 
Department 

Tamil  
Pre-requisite  

Courses 
Nil 

Co-requisite  
Courses 

Nil 
Progressive  

Courses 
Nil 

Data Book / 
Codes/Standards 

Nil 

 
Rationale 

(CLR) 
The purpose of learning this course is to:  Depth  Attainme

nt 
 Program learning Outcomes 

CLR-1  சᾱக இலᾰகியᾱக῀ வழி ெதாᾹைம அக, ᾗற வா῁வியைல அறியᾲ ெசᾼத᾿  1 2 3 4  1 2 3  1 2 3 4 5 6 7 8 9 10 

CLR-2  தமி῁ᾲசᾚகᾷதிᾹ அறவிய᾿ ᾁறிᾷᾐ ெதாியᾲ ெசᾼத᾿  
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CLR-3  பᾰதி இலᾰகியᾱக῀ ேபாதிᾷத மனித மாᾶᾗகைள உணரᾲ ெசᾼத᾿   

CLR-4  பᾶைடᾷ தமி῁ᾲசᾚகᾷதிᾹ ெதா᾿ இலᾰகியᾱக῀ வள᾽ᾲசி ெபιற வரலாιைறᾺ ᾗாியᾲ ெசᾼத᾿  

CLR-5  சிᾠகைதக῀ ெசா᾿ᾤΆ வா῁விய᾿ ெநறி, ெமாழியிᾹ ᾒ᾵பᾱக῀ ஆகியவιைறᾷ ெதாியᾲ ெசᾼத᾿  

      Outcomes 
(CLO)   

At the end of this course, learners will be able to: 

CLO-1 
பᾶைடᾷ தமி῁ᾲ சᾚகᾷதிᾹ அக, ᾗற வா῁விய᾿ இᾹைறய சᾚக ேமΆபா᾵ᾊιᾁ வழிகா᾵ᾊ நிιபைத 

அறிᾸᾐெகா῀ᾦத᾿ 
  - -  2 75 60   H H    M    

CLO-2 தமி῁ᾲ சᾚகΆ அறᾷைத வᾢᾜᾠᾷதிய சᾚகΆ எᾹபதᾹ வழி மாᾔட அறᾷைதᾷ ெதாிᾸᾐெகா῀ᾦத᾿    -  2 80 70  M  H   H     

CLO-3 பᾰதி இலᾰகியΆ ᾚலΆ இைறᾷ தᾸᾐவᾱகைள அறிᾸᾐ மாᾔட ஒιᾠைம ேமΆபா᾵ைட அறிᾸᾐெகா῀ᾦத᾿      2 70 65   H  H  L     

CLO-4 ெதா᾿ தமி῁ᾲசᾚகΆ இலᾰகியΆ, அரசிய᾿, அறΆ, பᾰதி ஆகியவιறி᾿ தைழᾷேதாᾱகியைதᾷ ெதாிᾸᾐெகா῀ᾦத᾿       2 70 70  H  H   H     

CLO-5 
வா῁வியᾢᾹ ெநறிகைளᾲ ெசா᾿ᾤΆ கைதகைளᾺ பைடᾰᾁΆ திறேனாᾌ ெமாழி ஆᾦைமையᾜΆ 

அறிᾸᾐெகா῀ᾦத᾿ 
     3 80 70  H   M    H   

 
Title & 

Content Unit I / CLO – 1 Unit II / CLO - 2 Unit I II/ CLO - 3 Unit IV / CLO - 4 Unit V / CLO - 5 

Duration 

(hour) 
12 12 12 12 12 

SLO-1 
காலᾸேதாᾠΆ தமி῁ அகᾷதிைண 

மரᾗ -  உ῀ளடᾰகΆ 

சᾱக மᾞவிய காலΆ 

அறᾙΆ வா῁வியᾤΆ 
ப᾿லவ᾽ கால இலᾰகியᾱக῀ 

பᾶைடᾰகாலᾷ தமிழகΆ 

சᾱககால மᾰகளிᾹ வா῁விய᾿ 

தமி῁ᾲ சிᾠகைதᾜΆ தமி῁ᾲ 

சᾚக வா῁வியᾤΆ 
SLO-2 எ᾵ᾌᾷெதாைக ᾓ᾿கᾦΆ 

பᾁᾺᾗᾙைறᾜΆ 

உலகᾺெபாᾐமைற - 

திᾞᾰᾁற῀ க᾵டைமᾺᾗ 

பᾰதிᾜΆ தமிᾨΆ -  

பᾰதி இலᾰகியᾷ ேதாιற நிைல  

ᾙᾲசᾱக அறிᾙகᾙΆ 

வரலாᾠΆ 

ᾗᾐைமᾺபிᾷதᾹ -  சᾱᾁᾷ 

ேதவனிᾹ த᾽மΆ 
SLO-3 ஐᾱᾁᾠᾓᾠ – 375, 391 

 

திᾞᾰᾁற῀ வாᾹசிறᾺᾗ (2)  

 

ைசவ சமய இலᾰகியᾱக῀ - 

ைசவᾰᾁரவ᾽ நா᾿வ᾽ 

சᾱக இலᾰகியᾺ பாᾌெபாᾞᾦΆ 

வᾊவᾙΆ 

ந.பிᾲசᾚ᾽ᾷதி – ேவᾺபமரΆ - 

மரᾗΆ நΆபிᾰைககᾦΆ 

SLO-4 ᾁᾠᾸெதாைக – 02, 03  

 

 

திᾞᾰᾁற῀ – ᾗலவி ᾒᾎᾰகΆ 

(132) - 

 

ேதவாரΆ –  

திᾞஞான சΆபᾸத᾽ -  2834 

திᾞநாᾫᾰகரச᾽ - 4262 

எ᾵ᾌᾷெதாைக ᾓ᾿களிᾹ 

வரலாᾠΆ க᾵டைமᾺᾗ  

தமிழᾞவி மணியᾹ  – ஒιைறᾲ 

சிறᾁ -  உறவிᾹ ேமᾹைம 

SLO-5 
அகநாᾕᾠ ᾓ᾿ க᾵டைமᾺᾗ 

தமி῁ இலᾰகிய மரபி᾿ நீதி  

இலᾰகியᾱக῀   

திᾞவாசகΆ-மாணிᾰகவாசக᾽  

ஆனᾸத பரவசΆ – பாட᾿ 10 

பᾷᾐᾺபா᾵ᾌ ᾓ᾿களிᾹ 

வரலாᾠΆ வா῁வியᾤΆ 

ஆ᾽. ᾇடாமணி – 

ᾚடநΆபிᾰைக. 



 

SLO-6 அகநாᾕᾠ -238 

 

நாலᾊயா᾽  

ைவகᾤΆ -  பாட᾿ எᾶ 39 
ைவணவ சமய வள᾽ᾲசிᾺேபாᾰᾁ 

பதிெனᾶ கீ῁ᾰகணᾰᾁΆ தமிழ᾽ 

அற மரᾗΆ 

கிᾞῃணா டாவிᾹᾭ – காலா 

அᾞேக வாடா  
SLO-7 

கᾢᾷெதாைக – 11  
நீதி இலᾰகியᾷதி᾿ மᾞᾸᾐ 

ᾓ᾿க῀ 

நாலாயிரᾷ திῂயᾺ பிரபᾸதΆ 

ᾁலேசகரா῁வா᾽ பாட᾿ - 678 

பதிேனாᾞ நீதி இலᾰகியᾱக῀  

 

ெமாழிᾺபயிιசி 

ெசாιகைள உᾞவாᾰᾁத᾿ 

SLO-8 தமிழ᾽ ᾗறமரᾗ- ᾗறநாᾕᾠ-107  

 
சிᾠபᾴசᾚலΆ -64 

ஆᾶடா῀ பாட᾿ – 574. 

திᾞமழிைச ஆ῁வா᾽ பாட᾿  

காᾺபிய இலᾰகணΆ -

காᾺபியᾱகளிᾹ வைகைம 

எᾨᾷᾐகளி᾿ இᾞᾸᾐ 

ெசாιகைளᾰ கᾶᾌபிᾊᾷத᾿ 
SLO-9 ᾗறநாᾕᾠ -110, 112 

 
பழெமாழி நாᾕᾠ அறிᾙகΆ 

– தனிᾷதᾹைமக῀ 

தமிழி᾿ இῄலாமிய  

இலᾰகியᾱக῀ 
ஐΆெபᾞᾱகாᾺபியᾱக῀ 
 

படΆ பா᾽ᾷᾐᾰ கைத எᾨᾐத᾿ 

SLO-10 பᾷᾐᾺபா᾵ᾌΆ ஆιᾠᾺபைட 

ᾓ᾿கᾦΆ 
பழெமாழி நாᾕᾠ - 184 

சீறாᾺᾗராணΆ - விடமீ᾵டᾺ 

படலΆ -10 பாட᾿க῀ 

தமி῁ᾲ சᾚகᾙΆ சமயᾷ 

தᾷᾐவᾱகᾦΆ 

படΆ பா᾽ᾷᾐᾰ கவிைத 

எᾨᾐத᾿ 

SLO -11 சிᾠபாணாιᾠᾺபைட: 84-115 
பᾶைடᾰகாலᾺ ேபாᾞΆ 

வா῁ᾫΆ - ᾗறΆ 

தமிழி᾿ கிறிᾷதவ 

இலᾰகியᾱக῀ 

பᾹனிᾞ திᾞᾙைற – அறிᾙகΆ, 

வரலாᾠ 

கιபைனᾜΆ பைடᾺᾗΆ - 

தமிழி᾿ வாசகΆ 

SLO -12 ப᾵ᾊனᾺபாைல: 40-50 
களவழி நாιபᾐ - 40 

 

கிறிᾷᾐவிᾹ அᾞ῀ேவ᾵ட᾿ – 

திᾞ.வி.க. அலகிெலாளி- 5 பாட᾿ 

நாலாயிரᾷ திῂவியᾺ பிரபᾸதΆ – 

அறிᾙகΆ, வரலாᾠ 

விளΆபரᾷதிιᾁ வாசகΆ 

எᾨᾐத᾿ 

Assessment 
 

Continuous Learning Assessment - 1 Continuous Learning Assessment – 2 

                                       Continuous Learning Assessment – 3                                                                                                                       Continuous Learning Assessment - 4 
 

Resources  

1 
ெகாᾹைற, ெதாᾁᾺᾗΆ பதிᾺᾗΆ - தமி῁ᾷᾐைற ஆசிாிய᾽க῀, தமி῁ᾷᾐைற, எῄ.ஆ᾽.எΆ. 

அறிவிய᾿ மιᾠΆ ெதாழி᾿ᾒ᾵பᾰ  க᾿விநிᾠவனΆ, கா᾵டாᾱᾁளᾷᾑ᾽, 603203, 2023 
2 

தமிழᾶண᾿, ᾗதிய ேநாᾰகி᾿ தமி῁ இலᾰகிய வரலாᾠ, மீனா᾵சி ᾗᾷதக 

நிைலயΆ, மᾐைர, 2017 

3 
ᾙ. அᾞணாசலΆ, தமி῁ இலᾰகிய வரலாᾠ, ᾓιறாᾶᾌ ᾙைற ( 9ஆΆ ᾓ. ᾙத᾿ 16 வைர), 

தி பா᾽ᾰக᾽, ெசᾹைன, 2005 
4 தமி῁ இலᾰகியᾷ ெதாடரைடᾫ – http://tamilconcordance.in/ 

5 மᾐைர தமி῁ இலᾰகிய மிᾹ ெதாᾁᾺᾗᾷ தி᾵டΆ - https://www.projectmadurai.org/ 6 தமி῁ இைணயᾰ க᾿விᾰகழகΆ - http://www.tamilvu.org/ 

 
 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 100% weightage) 
CLA – 1 (20%) 
Cycle Test-I 

CLA– 2 (20%) 
Cycle Test-II 

CLA– 3 (30%) 
Model Examination CLA – 4 (30%)# 

Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

50% - 30% - 20% - 20% - 
Understand 

Level 2 
Apply 

50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 
Create 

 Total 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 
 



 

 
 
 
 
Designers   

Professional Experts Higher Institution Experts Internal Experts 

1 

1. Dr. P.R.Subramanian, Director, Mozhi Trust, 
Thiruvanmiyur, Chennai – 600 041. 

1 

Dr. V. Dhanalakshmi, Associate Professor, 
Subramania Bharathi School of Tamil Language 
& Literaturel, Pondicherry University, 
Pondicherry 

1  Dr. B.Jaiganesh, Associate Professor & Head, Dept. of Tamil, FSH, 
SRMIST, KTR. 

 

2  Dr. R. Ravi, Assistant Professor and Head, Dept. of Tamil, FSH, SRMIST, 
VDP. 

3 Mr. G. Ganesh, Assistant Professor, Dept. of Tamil, FSH, SRMIST, RMP. 

4 Dr. T.R.Hebzibah beulah Suganthi, Assistant Professor, Dept. of Tamil, 
FSH, SRMIST, KTR. 

5 Dr. S.Saraswathy, Assistant Professor, Dept. of Tamil, FSH, SRMIST, KTR. 
 
 
 
  



 

 
 Course 
Code 

ULH24AE2J 
Course 

Title 
Hindi-II Category AEC Ability Enhancement Course -05 L T P C 

1 1 0 0 
 

Course Offering 
Department 

Hindi 
Pre-requisite  

Courses 
Nil 

Co-requisite  
Courses 

Nil 
Progressive  

Courses 
Nil 

Data Book / 
Codes/Standards 

Nil 

 
Rationale 

(CLR) 
The purpose of learning this course is to:  Depth  Attainme

nt 
 Program learning Outcomes 

CLR-1  They get to learn Ancient ,Medieval,and Modern poetry  1 2 3 4  1 2 3  1 2 3 4 5 6 7 8 9 10 
CLR-2  To understand the Significance of poems of great poets like Kabir,Tulsidas,Bihari and Dhananand  
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CLR-3  To Enhance and Enrich their knoeledge through poetry  

CLR-4  Media based understanding for employability  

CLR-5  Job Oriented writing skills  
      Outcomes 
(CLO)   

At the end of this course, learners will be able to: 

CLO-1 To provide a brief Introduction of Hindi poetry(Bhaktikal,Reetikal and Aadhunikkal)   - -  2 85 75  H M H   M     

CLO-2 To Discuss the origin and development of various forms of poetry in Hindi    -  2 85 75  H  M  H  H    

CLO-3 Focus on Evaluating the social changes through poetry      3 85 75   H  H H M     

CLO-4 To Examine Transcreation in advertisement      3 85 75  M  M H   M    

CLO-5 To guide the students in the learning of the technical aspect of the  Hindi Languge,this would help them in the field administration      3 85 75   H  H H M     

 
Title & 

Content Unit I / CLO - 1 
Unit II / CLO - 2 Unit I II/ CLO - 3 Unit IV / CLO - 4 Unit V / CLO - 5 

Duration 
(hour) 12 12 12 12 12 

SLO-1 BHAKTI KALIN KAVITA RITI KALIN KAVITA ADHUNIK KAVITA VIGYAPAN 
PATRA LEKHAN & PARIBHASHIK 
SHABDAVALI 

SLO-2 
BHAKTIU KALIN KAITA KI 
AVADHARNA 

AVADHARNA EVM SAWROOP AVADHARNA EVM SAWROOP AWADHARNA  EVM SAROOP AVADHARNA  EVM SAROOP 

SLO-3 SWARUP EVM MAHATWA RITI KAL VIBHAJAN MAHATVA EVM UDDESHYA ARTH EVM PARIBHASHA ARTH EVM PARIBHASHA 

SLO-4 BHAKTIKAL KI PRASANGIKTA MAHATVA EVM UDDESHYA 
MATHLI SHARAN GUPT- NAR HO NA 
NIRASH KARO MAN KO 

VIGYAPAN KE  PRAKAR PRAYOJAN EVM PRYOG 

SLO-5 DOHE- KABIRDAS DOHE- BIHARI KAVI PARICHAYA EVM KAVITA KA 
VISHLESHAN 

VIGYAPAN KI VISHESHTAYEN PRAKAR EVM MAHATVA 

SLO-6 SANT PARICHAY KAVI PARICHAYA 
SURYAKANT TRIPATHI NIRALA- VAR DE 
VEENAVADINI VAR DE 

VIGYAPAN KA MAHATVA VYAKTIGAT PATRA 

SLO-7 DOHE KA VISLESHAN DOHE KA VISLESHAN KAVI PARICHAYA EVM VISHLESHAN VIGYAPAN KI BHASHA AUPCHARIK PATRA 

SLO-8 GURU KA MAHATVA DOHE- GHANANAND NAGARJUN-- AKAL AUR USKE BAD VIGYAPAN AUR ROZGAR PARIBHASHIK SHABDAVALI 

SLO-9 DOHE- TULSHIDAS SNEH KI SARLTA KA VARNAN AKAL KA VASHTAVIK CHITRAN PRINT EVM ELECTRONIC VIGYAPAN SHABDAVALI KI AVSHYAKTA 

SLO-10 DOHE KA VISLESHAN PREM KA MAHATVA KATTIS- BADRINARAYAN VIGYAPAN KI VYAPAKTA KARYALYIN SHABDAVALI 

SLO-11 DAYA KA MAHATVA 
GHANANAND KI KAVYA SHAILI KA 
MAHATVA 

SAMBAND VICCHED KI PARICHARCHA VIGYAPANLEKHAN  KI KALA EK DIN EK SHABD 

SLO-12 RAM KI MAHIMA DHOHA PARICHARCHA KAVYA PARICHARCHA UDDESHYA HINDI SE ANGREJI AUR ANGREJI SE 
HINDI SHABD 

Assessment  Continuous Learning Assessment - 1  Continuous Learning Assessment - 2  

 Continuous Learning Assessment – 3                                                                                        Continuous Learning Assessment - 4 

 
Resources  

1 Edited Book: ““SAMANYA HINDI”, SRIJONLOK PUBLICATION, 2023, New Delhi. 
 

4 BHAKTI ANDOLAN AUR SURDAS KA KAVYA – MANAGER PANDEY 
 



 

2 KABIR – HAZARI PRASAD DWEDI 
 

5 BIHARI – VISHVNATH PRASAD MISHR 
 

3 SURDAS – RAM CHANDRA SHUKL 
 

6 Aadhunik Vigyapan aur Jansampark – Taresh Bhatia 
 

 
 
 

 Bloom’s 
Level of Thinking 

Continuous Learning Assessment (CLA) 100% weightage) 
CLA – 1 (20%) 
Cycle Test-I 

CLA– 2 (20%) 
Cycle Test-II 

CLA– 3 (30%) 
Model Examination 

CLA – 4 (30%)# 

Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

50% - 30% - 20% - 20% - 
Understand 

Level 2 
Apply 

50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 
Create 

 Total 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 
 
 
 
Designers   

Professional Experts Higher Institution Experts Internal Experts 

1 

MS..REETHA GOVINDAN,Senior Manager (Rajbhasha) 

ritushivani@yahoo.com 1 

Dr. S. . PADMAPRIYA, PROF& HEAD, PONDICHERRY University, kalapet, 

puducherry-605014  padmapriya.srirka@gmail.com 
 

1 
Dr.S Preeti. Associate Professor & Head, SRMIST- 
hod.hindi.ktr@srmist.edu.in 

2 
Aditya Singh, student Member, B.Com IAF, Dept. of Comerce,SRM 

IST,KTR aa5404@gmail.com 
2  2 

. Dr. Md.Shwahidul  Islam Assistant Professor, 

SRMISTshwahidj@srmist.edu.in 

3 
Ayanika Anikesh student Member,  Dept. of B.Sc. Bio. Tech,SRM IST,KTR 

aa5443@srmist.edu.in 
3  3 

Dr. S. Razia Begum, Assistant Professor, SRM IST 

raziabes@srmist.edu.in 

4 
 ALUMINI - VIPIN  KUMAR JHA, Senior Translation  Officer 
anju.bipin.jha@gmail.com    4 

Dr.Nisha Murlidharan Assistant Professor, VDP,SRM IST 

Murulidharan- nishamup@srmist.edu.in 

 
  



 

 
 Course 
Code ULF24AE2J 

Course 
Title French- II Category AEC Ability Enhancement Course  -05 

L T P C 
1 1 0 0 

 

Course Offering 
Department 

French 
Pre-requisite  

Courses 
Nil 

Co-requisite  
Courses 

Nil 
Progressive  

Courses 
Nil 

Data Book / 
Codes/Standards 

Nil 

 
Rationale 

(CLR) 
The purpose of learning this course is to:  Depth  Attainment  Program learning Outcomes 

CLR-1  Strengthen the language of the students both in oral and written  1 2 3 4  1 2 3  1 2 3 4 5 6 7 8 9 10 
CLR-2  Express their sentiments, emotions, and opinions, reacting to information, situations  
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CLR-3  Make them learn the basic rules of French Grammar.  

CLR-4  Develop strategies of comprehension of texts of different origin  

CLR-5  Enable the students to overcome the fear of speaking a foreign language and take position as a foreigner speaking French  
      Outcomes 
(CLO)   

At the end of this course, learners will be able to: 

CLO-1 To acquire knowledge about French language   - -  2 85 75  H M H   M     

CLO-2 To strengthen the knowledge on concept, culture, civilization, and translation of French    -  2 85 75  H  M  H  H    

CLO-3 To develop content using the features in French language      3 85 75   H  H H M     

CLO-4 To interpret the French language into other language      3 85 75  M  M H   M    

CLO-5 To improve the communication, intercultural elements in French language      3 85 75   H  H H M     

 
Title & 

Content Unit I / CLO - 1 Unit II / CLO - 2 Unit I II/ CLO - 3 Unit IV / CLO - 4 Unit V / CLO - 5 

Duration 
(hour) 12 12 12 12 12 

SLO-1 Temps libre Le pronom indéfini on Vendre Il faut Les gallicismes 

SLO-2 Les loisirs Les adjectifs interrogatifs Acheter Le verbe devoir Les pronoms personnels COI 

SLO-3 Les moments de la journée 
Les prépositions avec les noms 
géographiques 

Les aliments Le verbe pouvoir Le pronom Y 

SLO-4 Les matières scolaires Les verbes prendre et sortir Les emballages Le verbe vouloir Des pronoms compléments 

SLO-5 
Les activités quotidiennes, Les 
quotidiennes 

Les sons Les quantités Demander et dire le prix Les nombres ordinaux 

SLO-6 Le temps, L’heure Parler de ses gouts Les commerces Faire des achats Les verbes écrire et voir 

SLO-7 La fréquence Parler de ses préférences Les commerçants Les activités Le E caduc ou instable 

SLO-8 Les sons [u], Les sons [y] Parler de sa routine L’impératif Les activités Présenter ses vœux 

SLO-9 L’heure, Quelle heure est-il ? A la recherche d’un cadeau  Les articles partitifs Mots et expressions Présenter ses félicitations 

SLO-10 Les  pronoms personnels COD Temps libre Très ou beaucoup (de) Communication Répondre à une invitation 

SLO-11 
Les pronominaux, Se promener, se 
coucher etc…, 

Mots et expressions Le pronom en (la quantité) Les sorties Écrire un message amical 

SLO-12 
Les verbes du premier groupe, Parler, 
Demander, Poser 

Grammaire– Communication La phrase négative (2 Les fêtes Parler au téléphone 

Assessment  Continuous Learning Assessment - 1  Continuous Learning Assessment - 2  

                                                                       Continuous Learning Assessment – 3                                                                                        Continuous Learning Assessment - 4 

 
Resources  

1 
‘‘La Nouvelle Génération-AI’’ Méthode de français, Marie-Noëlle COCTON, P. DAUDA, L. GIACHINO, C. BARACCO, Les 
éditions Didier, Paris, 2018. 

4 https://www.elearningfrench.com/learn-french-grammar-online-free.html 

2 Cahier d’activités avec deux discs compacts. 5 https://www.lawlessfrench.com/grammar 
3 https://www.fluentu.com/blog/french/french-grammar 6 https://blog.gymglish.com/2022/12/15/basic-french-grammar 



 

 

 
Bloom’s 

Level of Thinking 

Continuous Learning Assessment (CLA) 100% weightage) 
CLA – 1 (20%) 
Cycle Test-I 

CLA– 2 (20%) 
Cycle Test-II 

CLA– 3 (30%) 
Model Examination CLA – 4 (30%)# 

Theory Practice Theory Practice Theory Practice Theory Practice 

Level 1 
Remember 

50% - 30% - 20% - 20% - 
Understand 

Level 2 
Apply 

50% - 50% - 50% - 50% - 
Analyze 

Level 3 
Evaluate 

 - 20% - 30% - 30% - 
Create 

 Total 100 % 100 % 100 % 100 % 
 # CLA – 4 can be from any combination of these:  Innovative Assignments, Seminars, Tech Talks, Mini-Projects, Case-Studies, Self-Study, MOOCs Certifications, Conf. Paper etc., 
 
 
 
 
Designers   

Professional Experts Higher Institution Experts Internal Experts 

1 
Mr. Kavaskar Danasegarane, Language Specialist, Process Expert 
Maersk Global Service Center Pvt. Ltd Mailkavas18@gmail.com 1 Dr. C.Thirumurugan ,Professor, Department of French, Pondicherry University 

drcthirumurugan@gmail.com 1 Mr. Kumaravel K. Assistant Professor & Head, SRMIST,KTR.,  
hod.french.ktr@srmist.edu.in 

2 
Mr. Shrivathsan S, Journalist, Senior Sports  Reporter/Sub-Editor, Times of 
India, Chennai shrivathsangilramhanga@gmail.com 2  2 Miss. Abigail A, Assistant Professor , SRMIST,,VDP abigaila@srmist.edu.in 
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Mrs.M.Mahalakshmi, Assistant Professor , SRMIST,,RMP   
mahalakm2@srmist.edu.in 

 

 
 
  



 

 
Course 

Code UBA24SE2L 
Course 
Name INTERNSHIP- I      BUSINESS ADMIN INSIGHTS 

Course 
Category SEC   

Skill Enhancement Course-02 L T P C 
0 0 8 4 

 
Pre-requisite 

Courses Nil 
Co-requisite 

Courses Nil 
Progressive 

Courses Nil 

Course Offering Department Business Administration Data Book / Codes/Standards - 

Internship 
These Internships are expected to help the students gain Business administration practical knowledge through experiential learning in organisation. 

1. The Internship report is Based on Business Admin Insights (To observe real-world business operations, processes, and decision-making for pursuing a career in business administration.).The work should be an individual work and 
there should not be any duplication. 

2. Each candidate has to undergo the Internship training for 10 days in any industry during the First Semester holidays and has to submit the report for the same in the 2ed Semester. 
3. This internship would focus on exposing internship to various aspects of business administration which include areas such as organizational management, operations, human resources, finance, marketing, and more. 
4. Submission of Certificate with the authorized signature is mandatory 
5. Minimum Numbers of Pages – 20 Pages 
6. Paper size should be A4 
7. 1.5 spacing should be used for typing the general text. The text should be 'justified' and typed in the font style (Font: Times New Roman, Font Size:12pt for text, 14pt for sub-headings) . 
8. Each candidate should submit 2 hard copies and one soft copy in CD to the Department. After the evaluation of the Internship report one hard copy would be returned to the candidate. 
9. The via voce Examination will be conducted to evaluate the performance of the candidate internally (Examiner are approved by Dean-FOM) 

10. Internal Assessment: 100Marks 
 

Assessment Tool Marks 
Internship Report 25 Marks 
Class room PPT Presentation 25 Marks 
Viva Voce Examination(internal )  (Internal examiner approved by Dean-FOM) 50 Marks 

Total Marks 100 
 

NOTE: If a candidate fails to submit the Business Admin Insights Reports or fails to appear for the viva-voce examination then it will be considered as 'Arrear' Paper 
 

Course Designers  

Experts from Industry Experts from Higher Technical Institutions Internal Experts 

Mr. Ram, Sigma Info Pvt Ltd, Chennai. 
 Dr. L. Jayanthi 

Dr. M.Srinivasan 
 
 
 
 
 
  


